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1.0

Program Specifications
Proposed program title: Sport and Event Marketing Management
Proposed credential:

☐ Local Board Approved Certificate
☐ Ontario College Certificate
☐ Ontario College Diploma
☐ Ontario College Advanced Diploma

☒ Ontario College Graduate Certificate
☐ Collaborative Degree
☐ Degree

MTCU program code (if it exists): 72204 “Sport Marketing”
MTCU program code comparables:
72205 Event MGT- 14 colleges
72211 Sport Management( Algonquin, Durham, Sheridan)
72231 Sport Business Management( Algonquin, Humber)
Proposed Classification of Instructional Program Codes:
CIP 52.1499 “Marketing, other”
CIP 52.1999 “Specialized sales, merchandizing and marketing operations, other”
CIP 52.1909 “Special products marketing operations”
Projected four-digit National Occupational Classification Codes (3 maximum), formatted as:
NOC Code 1123 “Professional occupations in advertising, marketing and public relations”
NOC Code 0124 “Advertising, marketing and public relations managers”
NOC Code 4163 “Business Development officers and marketing researchers and consultants”
Identify all deliveries of this or a comparable program that have been or are currently offered at
Fanshawe (including CE and/or Regional Campuses):
Describe deliveries:
There are no other known related programs offered at Fanshawe at this time. There are currently some
related courses offered through part-time studies such as “Sport & Public Policy”, “Sports,
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Entertainment & Event Marketing”, and “Sports Special Events” however, these are stand-alone courses
and not part of a specific program.
Proposed program launch date: September 2018 (initial International target market)
Proposed intake(s):

☒ Fall ☒ Winter ☐ Spring ☐ Other:

Number of students in first intake: 20
Length of program:
• Number of semesters: 3 (2 semesters in-class and 1 semester internship)
• Semester length in weeks: 14
• Total program hours: 996 (includes 490 hours of internship)

☒ Web-facilitated (face-to-face) ☒ Blended ☒ Online (to be
Program delivery
(check as many as
apply)

Co-op program

developed later)

☐ Fast-track ☐ Accelerated
☐ Collaborative ☐ Weekend
☐ Other
☒ No
☐ Yes
☐ Experiential co-op (required to graduate)
☐ Mandatory co-op (not required to graduate but fee is mandatory)
☐ Optional co-op (not required and fee only charged if students opt
in)

2.0

Executive Summary
Program Overview: The Sport and Event Marketing Management program is a one-year Ontario
Graduate Certificate (completed in two semesters with an internship during the third term) designed for
university and college graduates seeking a career in the sport and event marketing management field.
The program will be delivered using web-facilitated (face to face) and blended delivery in the initial year
of delivery, with the plan to offer a fully online section of the program in the future. It will be delivered
by the Lawrence Kinlin School of Business (LKSB).
This graduate certificate program teaches students to leverage sports and events as an allencompassing marketing communication medium. While the courses focus on sport as the learning
catalyst, the skills learned also apply to other sectors such as arts, entertainment and non-profit,
broadening the employment landscape for business and marketing students. Students will benefit from
courses that include advanced and management level skills in the sport and event marketing
management world. Digital platforms ensure students use the latest in forms and tools.
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Relationship to Institutional Strengths: The Sport and Event Marketing Management program is
directly aligned with Fanshawe’s institutional program strengths and programs for growth in Business
and Management, Leadership and Entrepreneurship. This program development also supports one the
College’s Strategic Goals (April 2017-March 2020); specifically, the goal toward enrolment growth and
sustainable sources of alternative revenue for the College.
Local/Regional/Provincial Fit
This program is currently offered at George Brown College under the program title of “Sport and Event
Marketing”. There are no current similar offerings in southwestern Ontario leaving a wide catchment
area for Fanshawe College. “Event Management” is offered at the graduate certificate level at 14
colleges across Ontario, the closest offerings being St. Clair and Mohawk. This particular program
proposal will offer a combination of both Sport and Event Marketing at the management level making it
a more unique and niche offering to prospective students. Fanshawe offers a related diploma, “Special
Events Planning” that could lead students to this program, as well as a complementary graduate
certificate in “Marketing Management”.
Links to further educational opportunities:
There are several programs at Fanshawe related to business marketing in particular, at all credential
levels (Ontario College Certificate, Diploma, Advanced Diploma, Graduate Certificates and Degrees)
offered through the LKSB; however, none of them are specific to the specialized sport and event
marketing industry. These credentials will all become part of the laddering opportunities related to this
program. This program offers an exciting opportunity for students in Recreation and Leisure,
Kinesiology, Fitness and Health Promotion, Ergonomics, and Special Events Planning to broaden their
skillset, and therefore their career opportunities. It will also be of interest to students completing their
kinesiology degree from any university, as a marketable skill.
Student and labour market demand/support for the program and job opportunities for students:
The International Office and international students indicate support and interest in this graduate
certificate. Executive Director, International Wendy Curtis supports the Sport and Event Marketing
Management Graduate Certificate; “We have been requesting such a post graduate program for some
time.” In 2015, 84 international students applied to 6 other Ontario Colleges for the Event Management
Graduate Certificate, which is similar but not the same as the proposed program, lending support to the
fact that there is international interest for this program.
Also in 2015, 26 students from the Fanshawe catchment area applied to 6 other colleges for a program
similar to this one (Event Management) but only 7 enrolled. This data suggests that students might like
to attend school closer to home.
According to the Occupational Projections Report developed by Institutional Research, there is a
projected gain of 18 jobs/year for “Professional occupations in advertising, marketing and public
relations” (NOC 1123) in London from now until 2022. This constitutes a 10% increase in London from
1,413 jobs to 1,554 jobs. This increase is consistent with both the province (616 jobs/year) and the
country (1191 jobs/year). All of the cities in the 100-mile radius of London CMA are expecting increases
(except Tillsonburg) and 58% of the new provincial jobs will be in Toronto. The other relevant NOC code
“Advertising, marketing and public relations managers”, shows a decrease in jobs in London, the
province and the country until 2022, however jobs in this category are expected to increase in Toronto,
Hamilton and Brantford during this same time period.

Centre for Academic Excellence

Quality through Collaboration

3

Graduates of this program could find careers in professional, scientific and technical services; religious,
grant-making, civic and professional and similar organizations; performing arts, spectator sports and
related industries; telecommunications; motion picture and sound recording industries; merchant
wholesalers; heritage institutions; broadcasting (except internet); and federal government public
administration. The prospects are quite broad. In the sport industry in Canada, there are jobs in
amateur sports, college & university sports, sports facilities, sports and event partners, community
sports and pro sports. The broad potential for employment with the advanced skills in the Sport and
Event Marketing Management program suggests that there will be many employment opportunities for
students in London, provincially and across the country.
Resources Required:
This program will not require any resources beyond those basics identified in the proforma analysis,
which include computer-ready classrooms with white boards, accommodating 40-50 students and some
software. Financially, this program has a very healthy net present value at over $3.2 million.

3.0 Academic Programming and Quality Assurance
Note: Appendices A-D will be submitted to the Credential Validation Services in Stage Gate 2 and
Stage Gate 3

3.1

3.2

Program Vocational Learning Outcomes
Consultation: CAE

See Appendix A: Form 1 –
Program Vocational Learning
Outcomes.

Essential Employability Skills Learning
Outcomes

See Appendix A: Form 2 Essential Employability Skills
Outcomes.

Consultation: CAE

3.3

Program Description
Consultation: CAE and Registrar’s Office

3.4

Course Descriptions

See Appendix C: Program
Curriculum.

Consultation: CAE

3.5

See Appendix B: Program
Description.

Relationship to Professional or Licensing
Bodies

See Appendix D: Regulatory
Status Form.

Consultation: CAE

3.6

Curriculum Design and Delivery
a) Provide rationale for curriculum design, including work
integrated learning (if appropriate):
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1. Alignment with program vocational learning outcomes
2. Alignment with essential employability skills outcomes
3. Suitability for target populations(s)
b) Indicate where and how existing courses may be included in this new program.
c) Provide rationale for delivery methods (e.g., face-to-face, blended, online, fast track,
accelerated, collaborative, weekend), including work integrated learning (if appropriate):
1. Alignment with program vocational learning outcomes (industry expectations)
2. Alignment with essential employability skills outcomes
3. Suitability for target populations(s)
Consultation: CAE
a. 1 and 2) The curriculum has been designed to offer students both the theoretical and practical skills
to prepare a new graduate for a management role within the sport and event marketing industry at
the management level, and was supported by the external panel of industry experts.
The courses have been mapped to the program vocational learning outcomes (VLOs) currently used
under Program Code 72204, although there have been some recommended adjustments from both
the internal and external industry experts to ensure the outcomes reflect a more “vocational” plan
for students at a more managerial level. Karen Belfer from the Credentials Validation Service (CVS)
has reviewed the draft VLOs and further adjustments have been made. A second draft was
forwarded for further CVS review. As this certificate is being developed initially for a targeted
international cohort, the curriculum has been developed to ensure specific skills that an
international student will need to be successful in the sport and event management field have been
included in the program, such as professional communication and negotiation skills. These skills will
also be of benefit to the domestic students who are expected to register for this program during the
2019/20 academic year (once funding approval has been achieved). Guest speakers will provide
students with management perspectives on the complexities of working within incredibly diverse
and globally influenced organizations.
The program courses have also been mapped to the Essential Employability Skills (EES) to ensure
students have the suitable daily living and employability skills needed for their careers and future
lives. The advisory panel confirmed the need for Essential Employability Skills, in particular,
communication skills, negotiation skills, initiative, and interview skills.
3) The majority of students in graduate certificates in the LKSB are international students and the
school has worked closely with the International centre, including the recruitment representatives
in other countries to meet the needs of international students in current programs. For the
development of this program, the in-country representatives asked for a program that would
include an experiential learning opportunity and this was incorporated into the program as the
internship in the third term. This program was identified by Fanshawe College as a high demand
program for international students. This internship will be of benefit to both international and
domestic students.
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b. The program includes an existing graduate level communications course, COMM-6019 Professional
Communication, which is also offered in the Project Management Graduate Certificate and the
Business Analysis Graduate Certificate, providing a bundling opportunity to and from these two
programs for international students and internal credit. Additionally, there are 5 other courses in
this program that are also offered in other Fanshawe credentials to further add to those bundling
opportunities and provide more options for students.
c. This program design includes a blended format, in which two hours of face-to-face instruction and
one hour of online instruction constitute each course. All graduate courses in the LKSB utilize this
blended format and students and faculty are already familiar with the technology and methodology
involved in blended formats. International students are not eligible for fully online programs for
visa purposes, thus the program is designed to meet their specific requirements. The program may
also be attractive and beneficial for domestic students. If funding is received for a domestic
student offering in the future, it may be developed for a fully online cohort in addition to the faceto-face/blended offering currently under development. Both internal and external advisory
panelists identified the need for students to utilize technology as a part of their curriculum
preparing them for this industry.

3.7

Research and Innovation

On March 16, 2018, Dan Douglas, stated there is much that can be done in Research and Innovation in
this program. His suggestions included a research project on security and privacy of data within
organizations focusing on how it is maintained and how awareness is created. He also suggested taking
a common research question that addresses a gap and in teams, creating an academic poster of their
research; this could be related to a sporting event, cyber or physical security, athletes’ backgrounds and
security. Each of these ideas could include some research, review of literature, methodology and
presentation with a conclusion and could culminate in an academic poster. Dan offered the help and
support of his team in developing the mechanics and format for creating posters and stated they could
come to the classroom. Two further suggestions included a post analysis of an event where students
attend, gather demographics, and establish lessons learned (pre-post analysis); and investigate the issue
of “valid” tickets versus “fake” tickets, scalping and the effect on pricing as well as current practices and
policies.
Faculty in the LKSB are presently engaged in related research projects including “Olympic Bids – How to
Host the Games”, “Sport and Recreation Community Program Impact” and “Marketing Strategies with
Sport and Recreation”. Students may be engaged in these and other future projects.

4.0 Fit of Program
4.1

Gap Analysis
a) How is the program similar to or different from existing programs at the College?
b) What impact will this program have on existing programs at the College? Does the proposed
program provide additional breadth to our program offerings, or does it add specific
disciplinary depth (i.e., would this program be part of a cluster of like programs)?
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c) Are there similar programs being offered at colleges, universities or private institutions
provincially, nationally and/or internationally? If yes, provide profile of key competitors
including location and a brief description and how they differentiate themselves.
d) How else is the industry need being met if not provided in the options listed in c) above (e.g.
regulatory body or in-service training)?
e) What makes this program unique from similar existing programs?
Consultation: CAE, Strategy & Planning, External Resources
a) How is the program similar to or different from existing programs at the College?
This program is similar in structure to all of the LKSB Graduate Certificates. The Sport and Event –
Marketing Management Graduate Certificate is a two semester, 13-course program with a third
semester designed for off-site experiential learning in an internship.
b) What impact will this program have on existing programs at the College?
The Sport and Event Marketing Management Graduate Certificate is a complementary program to many
of the other graduate certificates, providing additional breadth to the offerings in LKSB. It provides yet
another opportunity for visa-seeking students to take two graduate certificates and then pursue a
three-year work visa. This program also offers another step/level in the business-marketing cluster of
programs at Fanshawe thereby providing another level of depth to the marketing stream.
There are potential domestic students for this program from other programs such as Fanshawe’s
Recreation and Leisure Diploma Program, the Ergonomics Graduate Certificate Program, the Fitness and
Health Promotion Diploma program as well as the Kinesiology program offered at Western University.
This program will be opened up to domestic students soon after the launch for international students,
once funding has been approved. All of the above-listed college level programs (except Ergonomics) are
offered at other colleges throughout Ontario, thereby constituting a substantial feeder population for
this program.
It is anticipated that there will be no negative impacts on any other programs at Fanshawe.
c) Are there similar programs being offered at colleges, universities or private institutions
provincially, nationally and/or internationally?
This program is currently offered at George Brown College under the program title of “Sport and Event
Marketing”. There are no other current similar offerings in southwestern Ontario. “Event Management”
is offered at the graduate certificate level at 14 colleges across Ontario, the closest offerings being St.
Clair and Mohawk. Fanshawe offers a diploma program in “Special Events Planning” and a graduate
certificate in “Marketing Management”. This particular program proposal will offer a combination of
both Sport and Event Marketing at the management level making it a more unique and niche offering to
prospective students.
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d) How else is the industry need being met if not provided in the options listed in c) above
Members of the advisory panel indicated that they must search though hundreds of resumes to find
people with adequate education/experience to be hired into this role. At this time, many are gaining
experience in this particular marketing niche while on the job.
e) What makes this program unique from similar existing programs? See c) above.

4.2

Key Performance Indicators (KPIs)

Please complete this table with the three most recent years of published data* for similar programs at
your college only (minimum one, maximum three). Similar programs may include programs at the same
or different credential levels, and transfer opportunities. Please add additional rows as needed.
Program
MTCU Title
Project Management
Ontario Graduate Certificate

Supply Chain Management
Ontario Graduate Certificate

MTCU
Code

Academic Year Of Graduation
Graduate Count

70207

20142015

20152016

90

96

118

75%

75%

100%

37.5%

25%

0.0%

Graduate Count

n/a

15

19

KPI Employment Rate**

n/a

100%

100%

KPI Employment Rate in a Related Field***

n/a

0%

50%

KPI Employment Rate**
Employment Rate in a Related Field***

78902

20132014

The Key Performance Indicators (KPI) in the chart above demonstrate that the graduate counts and
employment rates in the Project Management program and the Supply Chain programs continue to
climb and those graduates have an excellent employment rate noted as a 3-year trend. It is anticipated
that students will have similar levels of success in the Sport and Event – Marketing Management
program, noting that most of the students will be international, like the Project Management and the
Supply Chain Management programs, and this is another management level business program offered
to these students.

How many other colleges within your region are approved for funding to offer programs in this same
MTCU code?
There are only 2 colleges in Ontario offering a program with the same MTCU code of 72204: George
Brown and Loyalist. Neither of these Colleges are in this region.
*Please refer to the APS-MTCU Table available on the CAAT Extranet Site, in the Programs Section, for a
complete list of programs approved for funding through the College Funding Framework, at
http://caat.edu.gov.on.ca/ (user name: caatsite; password: 900Mowat).
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4.3

Partnerships Supporting New Program
a) List any new internal or external partnerships that may develop if this program were to be
delivered.
b) What, if any, alliances are possible to reduce costs, increase speed to market and increase
market coverage?
c) How are the external stakeholders willing to support the proposed program? (check as many
as apply)

☒ Continuing on Advisory Committee ☒ Teach a course
☒ Provide placement or experiential learning (e.g. co-op, field placement,

mentorship)

☒ Present as a guest speaker

☐ Research (project, partnership etc.)
☐ Other:

☐ Provide a tour
☐ Donation, Scholarship, Award

Tourism London, a not-for-profit agency financially supported by the City of London and City Council
members, focuses on the tourism industry in London. Within Tourism London, a division called Sport
Tourism was created and as a result, London has a history of hosting major national and international
sporting events. This extensive number of sporting and event opportunities lends itself to multiple
placement options for Fanshawe College students.
Another opportunity for experiential learning for Fanshawe students in the City of London is the London
Sports Council whose current mandate is “sports for all”. The emphasis is to promote Kid Sport London,
London Sport of Fame, and accessible sports, with the goal of increasing the participation of disabled
athletes in sporting activities. This provides yet another opportunity for students completing their
internship with this program.
London is host to as many as 40 amateur sport organizations (not counting sports clubs) that want to
serve the community. Having so many sport organizations that are not-for-profit creates additional
experiential learning opportunities for Fanshawe students to get involved in and provides support to
these additional practicum opportunities. http://www.londonsportscouncil.ca/volunteer-with-us/
The individuals below, represent a broad range of sport marketing experts who have indicated their
willingness to share their expertise and support the program as PAC members:
1. Graham Cross, President Optimum Sports & Entertainment Group Inc., Toronto, Ontario
2. Adam Armit, Manager, Live Entertainment & Event Marketing, Maple Leaf Sports &
Entertainment Ltd(MLSE)
3. Cheryl Finn, Director of Sport Tourism, Tourism London, London, Ontario
4. Carolyn Botten, Director of Marketing and Communications London Lightning, London, Ontario
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5. Jeff Snyder, Manager, Marketing & Sponsorship, Mustang Athletics, University of Western
Ontario
6. Ian Miller, Media Relations Officer, City of Ottawa and former Director of Communication and
Marketing at CanoeKayak Canada
7. Ryan Starr, Director of Branding and Communications, London Knights Hockey Club
8.

Rob Hannivan, Athletics Facilities & Events Officer, Fanshawe Athletics, Fanshawe

9. Scott Dart, Owner of London Majors, minor league baseball team, London
10. Jeffrey Fisher, Professional Sports Agent, London, ON
Many more will be approached for their interest and involvement in this program development, and
other potential activities (guests, tours, and teaching) as the proposal moves forward.

4.4

Pathways to and from Proposed Program and Programs

a) Drawing on the gap analysis, are any program pathways anticipated or under negotiation to
and/or from this program (internal and external)? If yes, describe how the existing/proposed
program supports student mobility.
b) Describe any special features of this pathway (e.g., laddering, bridging).
c) How does this program fit into the provincial and national credit transfer framework?
(ONCAT, PCCAT)?
Consultation: CAE

a) There are several programs at Fanshawe related to business marketing, at all credential levels
(Ontario College Certificate, Diploma, Advanced Diploma, Graduate Certificates and Degrees)
offered through the LKSB; however, none of them are specific to the specialized sport and event
marketing industry. These credentials will all become part of the bundling opportunities related to
this program.
b) See a) above.
c) As a graduate certificate, most students will enter the program with a diploma or degree. There will
be internal credit opportunities as stated previously. This program does not offer any transfer
opportunities under the ONCAT agreement as the ONCAT database only includes transfer
agreements between and among diplomas and degrees in Ontario. Students applying from
programs taken at other institutions may apply for external credit and these will be assessed within
the standard guidelines and practices for reviewing external credit applications.
Once this program is established, Fanshawe may choose to seek transfer relationships with local,
regional or international universities into their degree programs (for students who entered with a
diploma).
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4.5

How will this program help support the College’s enrolment growth strategy?

The Sport and Event Marketing Management program is directly aligned with Fanshawe’s institutional
program strengths and programs for growth in Business and Management, Leadership and
Entrepreneurship. This program development also supports one the College’s Strategic Goals (April
2017-March 2020); specifically, the goal toward enrolment growth and sustainable sources of
alternative revenue for the College. “Business & Management, Leadership & Entrepreneurship” is one
of the College’s Strategic Areas of both Program Strength and Expansion.

5.0 Demand for Program
5.1 Student Demand
a) Provide evidence to validate student demand and/or societal need. (e.g. Student surveys,
enrolment summaries and growth trends for similar programs, system enrolments and
projected growth, or demographic projections for relevant sub populations)
b) Indicate which student populations are most likely to be attracted to the program:
Persona Groups

☐ Direct
☒ Non-direct
☒ International

☐ Other (identify):

c) Include an assessment of whether this program will draw students away from existing College
programs or complement existing programs.
Consultation: Registrar’s Office, Recruitment, International, Strategy & Planning
The International Office and International students indicate support an interest in this graduate
certificate. Executive Director, International Wendy Curtis supports the Sport and Event Marketing
Management Graduate Certificate; “We have been requesting such a post graduate program for some
time.”
Student Poll: Approximately 300 students have been polled in LKSB classes since the summer of 2015
and over 90% were in favor of a 3 semester graduate certificate in Sport Marketing.
According to the student demand information from Institutional Research, there were 26 domestic
students from the Fanshawe catchment area who applied to the Event Management Graduate
certificate programs at six other colleges including Algonquin, Conestoga, Georgian, Humber, Niagara
and Seneca and of those students, only seven enrolled. Also in 2015, 26 students from the Fanshawe
catchment area applied to 6 other colleges for a program similar to this one (Event Management) but
only 7 enrolled. This data suggests that students might like to attend school closer to home.
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Further, in 2015, 84 international students also applied to Ontario Colleges including Algonquin (14),
Centennial (18), Conestoga (2), Humber (12), Niagara (3) and Seneca (33), supporting the demand as
confirmed by Wendy Curtis, from the international community for a program like this. Drawing on the
international market is the initial plan for this program development.
In 2015, 406 domestic students applied to the George Brown and Loyalist Sports Marketing Graduate
Certificate programs (combined) and of those 158 enrolled. Nine of those applications were from the
Fanshawe catchment area and only one of those students enrolled. Thirty-six students enrolled in
George Brown and Loyalist from the international community during that same year.
The above numbers further substantiate the clear need for this program at Fanshawe College.
This program would not draw students away from any existing programs at Fanshawe College; rather, it
provides yet another complementary program to the many within the LKSB through which students
may ladder, as well as an additional higher level option for graduates of many other
sport/recreation/fitness programs.

5.2

Labour Market Demand

According to the Occupational Projections report developed by Institutional Research, there are
approximately 20,900 people employed in the “Business Development Officers and Marketing
Researchers and Consultants” (NOC 4163) category in the province of Ontario. Of those employed in
this category, the majority (85%) are educated at the diploma level or higher. There is a projected gain
of 18 jobs/year for “Professional occupations in advertising, marketing and public relations” (NOC 1123)
in London from now until 2022. This constitutes a 10% increase in London from 1,413 jobs to 1,554
jobs. This increase is consistent with both the province (616 jobs/year) and in the country (1191
jobs/year). All of the cities in the 100-mile radius of London CMA are expecting increases (except
Tillsonburg) and 58% of the new provincial jobs will be in Toronto.
In the “Advertising, Marketing and Public Relations Managers” category (NOC 0124), a decrease in jobs
is predicted in London, the province and the country until 2022; however jobs in this category are
expected to increase in Toronto, Hamilton and Brantford during this same period.
According to the Fanshawe Career Coach site, professional occupations in advertising, marketing or
public relations have grown by 7% over the last 2 years, and are expected to grow by 5% over the next 4
years. Currently, 1,469 professional occupations in this category are employed in the region.
Graduates of this program could find careers in professional, scientific and technical services; religious,
grant-making, civic and professional and similar organizations; performing arts, spectator sports and
related industries; telecommunications; motion picture and sound recording industries; merchant
wholesalers; heritage institutions; broadcasting (except internet); and federal government public
administration. The prospects are quite broad. In the sport industry in Canada, there are jobs in
amateur sports, college & university sports, sports facilities, sports and event partners, community
sports and pro sports. The broad potential for employment for those with advanced sport and event
marketing skills suggests that there will be many employment opportunities for students in London,
provincially and across the country.
Centre for Academic Excellence
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Employment Opportunities

Tourism London, a not-for-profit agency financially supported by the City of London and City Council
members, focuses on the tourism industry in London. Within Tourism London, a division called Sport
Tourism was created and as a result, London has a history of hosting major national and international
sporting events. This extensive number of sporting and event opportunities lends itself to multiple
placement options for Fanshawe College students.
Another opportunity for experiential learning for Fanshawe students in the City of London is the London
Sports Council whose current mandate is “sports for all”. The emphasis is to promote Kid Sport London,
London Sport of Fame, and accessible sports, with the goal of increasing the participation of disabled
athletes in sporting activities. This provides yet another opportunity for students completing their
internship with this program.
London is host to as many as 40 amateur sport organizations (not counting sports clubs) that want to
serve the community. Having so many sport organizations that are not-for-profit creates additional
experiential learning opportunities for Fanshawe students to get involved in and provides support to
these additional practicum opportunities. http://www.londonsportscouncil.ca/volunteer-with-us/
Centre for Academic Excellence
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6.0 Feasibility of Program
6.1

Multi-Year Enrolment Projections (headcount)
Consultation: Registrar’s Office
2018/19

2019/20

2020/21

2021/22

Ongoing

20

45

90

90

90

18

40

80

80

80

20

45

90

90

90

Year One
Number of
Graduates
Total
Enrolment

Total enrolment for each academic year includes one intake during the initial 2 years (fall) of mainly
international students, which means the program will be operating during 3 terms in the first year and second
year. The program will also be marketed to domestic students for the second year. This will be followed by the
addition of a winter intake in the third year to include a blend of both international and domestic students for
both intakes. It is anticipated that the enrolments will significantly rise as they did with the Project
Management program, particularly since many students will choose to take both of these graduate certificates
one after the other, or combine this one with the Business Analysis Graduate Certificate. These programs are
especially popular to international students.
Since a substantial enrollment of domestic students is also anticipated, this program will grow significantly
over its first few years of offering.

6.2

Human Resources
a) Include staffing plan for program, up to and including full implementation.
1. Estimate the staffing requirements that are above the existing HR complement.
2. Would there be any changes to current staffing arrangements in order to
implement this new program?
3. Would there be any additional training needs?
Consultation: Human Resources, OD&L, other Schools

1. Staffing for the program will initially be met within the current HR complement with additional
teaching covered by part-time and partial-load faculty (20%/80%) for 27 hours per week. It is
expected that one additional full-time faculty member will be required in the second year once the
program is fully implemented with domestic students and with an intake during both terms, along
with 32 hours of non-full-time teaching.
2. No new changes to current staffing arrangements are anticipated for the implementation of the
new program.
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3. There may be some additional training required for current faculty which is anticipated to be met
utilizing attendance at industry events and conferences within the first year of the program.

b) Student Services
1. What other Learner / Student Success Services are required?
Consultation: Student Success
The current compliment of Student Success Advisors (SSA) in the LKSB are working at capacity; however,
attempts are underway to get approval for another SSA. In addition, plans are in the works to change
the responsibilities of the SSAs to alleviate the pressure from the current International SSA. Since there
are only 20 students budgeted for this program in its initial year, it is anticipated that the SSA’s will be
able manage the addition of this program.

6.3

Ministry Funding

See Appendix F: Program
Delivery Information (PDI) Form
to Calculate Program Funding
Parameters.

Consultation: CAE

6.4

Tuition Fees
Consultation: Registrar’s Office, Financial Planning, CAE
Approved Postsecondary (APS) Program MTCU Table
 Wt - Program Weight for funding purposes: ___1____
 FU - Program Funding Units for funding purposes: ____0.8____
 Proposed annual tuition fee: $__3022.80_(domestic + approx. $1230 ancillary) =
$4258.80_

$ __$11,305.26 (international)____
 Fees:

Regular

Yes __x__

No _____

High Demand Yes _____

No __x__

What tuition and ancillary fees are being charged by other colleges for similar
programs?
The domestic tuition fee at George Brown is $4,025 for two terms, but does not
include the cost of the additional fee of $450 for the Work Experience Preparation
course and the Work Experience Semester. The tuition fee includes materials,
student services and ancillary fees.
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The domestic tuition/ancillary fees at Loyalist College for two semesters is $4,162.46
with additional program costs of $1250.

6.5

Program Resources
a) Capital requirements
1. Specify the capital requirements required for startup of all levels.
2. Estimate the capital requirements for ongoing delivery of the program (up to the
5th year).
3. Specify the amount of capital investment required to implement this program that
is beyond your existing capital allotment. If this exceeds $1.5 Million, also the
source of these funds.
4. Specify the type of equipment and infrastructure enhancements needed to
operationalize delivery of the program (electrical upgrade, water, eye wash
station, fume hood, etc.).
5. Identify special lab amenities/attributes (functional requirements noted in 6.5 a)
that impact 6.5 b)).
Consultation: Faculty, Chair, Program/Ops Manager, HS&S, Facilities Management

1.

No special capital requirements will be required for this program.

2.

No special capital requirements are anticipated for ongoing delivery of this program.

3.

No capital investment is required to implement this program.

4.

This program will require classroom space that includes wifi and whiteboards.

5.

No special lab amenities are needed.
b) Space requirements
See Appendix G: Detailed
Course Delivery
1. Will this program require renovations to
existing space? If yes, describe.
2. Will this program require additional space? If yes, describe.
3. Will this program require designated space? If yes, describe.
4. Specify the size, type and attributes of classrooms and/or dedicated labs.
Consultation: Facilities Management, Timetabling/Scheduling

1.

The program will not require specific renovations to existing space.

2.

The program will require the regular use of classrooms and will request use of classrooms

3.

The program will not require designated space.

4.
The program is expected to require enhanced wireless laptop classrooms that accommodate 4050 students, and which have been designed to promote active learning through the use of pods or
group seating and extensive whiteboard space around the perimeter of the classroom.

Centre for Academic Excellence

Quality through Collaboration

16

c) Computing requirements
Software includes: Word, Excel, PowerPoint, MS Project, Visio, Tableau, Pencil Project,
Grapher, and Gatherspace.
1. Identify any computers or related hardware devices that are to be funded:

☐ Desktop Computer ☒ Laptop ☐ Notebook ☐ Tablet

☐ PC based ☐ MAC ☐ IOS ☐ Android ☐ Other:

2. Identify any connectivity requirements that are to be funded:

☐ Permanent Hardwire ☐ Pluggable e.g. Laptop ☐ Wireless
☐ Other:

3. Identify any data storage requirements that are to be funded (excluding FOL):

☐ Local Hard Drive ☐ Area Server ☐ Central Server ☐ Cloud
☐ Other:

4. Identify any software requirements and version:

☐ Office Professional Plus ☐ Office Project Professional
☐ Office Proof ☐ English ☐ French ☐ Spanish
☐ Office Publisher ☐ Office Visio
☐ Silverlight
☐ Other:

5. Estimate the computing requirements required for startup of all levels.
6. Estimate the computing requirements for ongoing delivery of the program (up to
the 5th year).
7. What are the implications for existing IT architecture given program size, delivery
format and computing requirements?
8. Does existing IT infrastructure allow this program to be offered as proposed? If no,
what is required?
9. What are the software licensing fees (one time and annual)?
10. Is there a requirement to purchase enabling technologies (clickers, SMART Boards,
etc.)? If yes, describe.
11. Can the proposed hardware and software run on the College’s networks? If no,
describe what is required.
12. What are the online registration, e-learning and FOL requirements?
13. Are there specific IT staff support needs for the program? If yes, describe.
Consultation: Information Technology Services
There are no additional Information technology requirements anticipated for the program.
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d) Learning Resources - Include collections and/or online resources required.
Consultation: Library
Donna Sevenpifer, Research & Curriculum Librarian at Fanshawe, provided the following information on
March 26, 2018:
The role of LMS is to assist and support the teaching/learning process at Fanshawe College as stated by
the objectives of the college and the academic faculties by providing:
•

Materials (physical and digital) and appropriate facilities

•

Reference services (in-house and online), access services (includes course
reserves and interlibrary loan), and media services (hardware and software
bookings and production assistance)

•

Collections support for specified course work

•

Instructional support of college curricula

•

Research support for faculty teaching and research

To this end, LMS provides collections of books, eBooks, periodicals, databases, government publications
in e-format, audio-visual material and equipment, streaming video collections, and recommended web
resources.
The Research & Curriculum Librarian who supports the Lawrence Kinlin School of Business has
conducted a scan of the current collection and is confident that it can support student and faculty
research in this area of study.
The full Library & Media Services Report is attached as Appendix K.
e) Marketing Plan - Outline marketing strategies that will assist in reaching the appropriate
student populations for this program.
Consultation: Reputation and Brand Management
Courtney Ecker, Manager of Reputation and Brand Management, was consulted and the following ideas
were generated for marketing the program within the domestic market. Many of these ideas will apply
to the international market as well. The Kinlin School will work closely with the Marketing Officer
assigned to this program and will implement a variety of digital and traditional marketing initiatives
including:
•
•
•
•

Market the program to Western students in the kinesiology degree program through targeted
presentations, info booth, social media campaign.
Profile work placement/internship opportunities through profiles on the College website
Digital campaign targeted at university students in targeted programs related to
sports/kinesiology across Southern Ontario.
Social media campaign highlighting program, students, internships, community partners
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•
•

6.6

Fanshawe athletics is one of the community partners we have engaged to be part of the program
development and offered opportunities to market with them at some of their big sporting events
Work with marketing officer to develop comprehensive plan for marketing the program based on
our desire to have this program be a high-demand, competitive admission program.

Budget for Program - (multi-year)
a) Quantify any estimated spending requirements that are
above your existing budget.
b) Outline any budgetary assumptions.
c) What was the outcome of your funding calculation?
Consultation: Financial Planning

See Appendix H: Multi-Year
Budget Projections with Net
Present Value (NPV).

a) There are no spending requirements above the existing budget plan.
b) Budgetary assumptions include:
a. the grant formula that is based on the existing weights and funding units at George Brown
College;
b. the tuition is based on a standard program; the first year is 100% international with the
second and subsequent years including a 45/55% split between domestic and international
students;
c. there will be a CONNECT fee for students; and
d. this is based on 18 hours/week for levels 1 and 2 plus backfill for 3 hours of coordinator
release.
c) Consultation with Terry Dobson on April 2, 2018 confirmed that this program proposal offers a solid
plan in terms of the budget; the net present value is very healthy at $3,258,508.
See attached Appendix H: Multi-Year Budget

6.7

Alternative Sources of Funding
a) Are there alternative sources of funding for this program (e.g., donations, repurposing,
partnerships)?
Consultation: Advancement and Alumni Office

An email of March 29, 2018 from Wendy Curtis, Advancement and Alumni Office, on March 29, 2018,
stated:
“With LKSB and Fanshawe Athletics already attracting donor and partner investments from both the
community and the region to enhance the student experience, it is anticipated that valuable support
will also be garnered from ongoing donors as well as from private and professional organizations,
providing new opportunities such as scholarships and bursaries.”
Further contact with Wendy and her team will be pursued upon approval of this proposal.
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APPLICATION FORM FOR PROGRAM PROPOSAL
A. Funding Request: This proposal will be sent to the MTCU for Approval for Funding.
☒Yes
☐No
B. College Name: Fanshawe College
C. College Contact(s): Person responsible for this proposal.
Name: Tracy Gedies
Title: Director, Centre For Academic Excellence
Telephone: (519)422-4430 x4733
E-mail: tgedies@fanshawec.ca

Name: Susan Deakin
Title: A/Chair, Lawrence Kinlin School of
Business
Telephone: (519)422-4430 x4007
E-mail: sdeakin@fanshawec.ca

D. Proposed Program Title: Sport and Event Marketing Management
E. Proposed Credential: Please select one (1).
☐Local Board Approved Certificate
☐Ontario College Certificate
☐Ontario College Diploma
☐Ontario College Advanced Diploma
☒Ontario College Graduate Certificate
F. Program Maps (Appendix A): Please complete and attach the two (2) Program Maps.
Form 1- Vocational Program Learning Outcomes
Form 2- Essential Employability Skills Outcomes
G. Program Description (Appendix B): Please complete and attach the Program Description
Form.
H. Program Curriculum (Appendix C): Please complete and attach the Program Curriculum
Form.
I. Regulatory Status Form (Appendix D): Please complete and attach the Regulatory Status
Form.
J.

Date of Submission to CVS:

FOR CVS USE ONLY

K. Date of CVS Response:
L. CVS Validation Decision:
☐Proposal Validated. APS Number:
Reason:
☐Proposal not Validated.
Reason:
M. CVS Signature:

Send the completed form and required appendices to: belfer@ocqas.org. For detailed information on how to complete the
Application Form for Program Proposal, please refer to the Instructions for Submission of Program Proposal document at
www.ocqas.org.
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Ontario College Quality Assurance Service (OCQAS)
CVS Application Form for Program Proposal
Revised January 13, 2015

INTRODUCTION
The process established by the Credentials Validation Service (CVS) is designed to be a
streamlined, seamless, effective, and efficient process that will allow colleges to submit and
receive validation requests and decisions in a timely manner. The document with the
instructions to complete this form (CVS Instructions for Submission of Program Proposal) is
available to all colleges on the OCQAS website (www.ocqas.org).
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Ontario College Quality Assurance Service (OCQAS)
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Revised January 13, 2015

F. PROGRAM MAPS (APPENDIX A): Form 1 - Vocational Program Learning Outcomes
Provincial Vocational Program Outcomes
☐ Provincial Program Standard, or
☒ Provincial Program Description
MTCU code: 72204

Proposed Program Vocational Learning Outcomes

Course Title / Course Code

1. Apply marketing and sales concepts to industries directly
associated with sports, arts, entertainment or non-profit
activities.

1. Brand and market sports and event activities through web
design, graphic design and dynamic social media strategies to
meet strategic targets.

MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Ethics, Issues and
Trends in Sport & Event
Marketing
MKTG-6XXX Sport &
Community Marketing in
Canada
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2. Develop integrated marketing and media plans featuring
consumer-oriented objectives, strategies, tactics, budgetary
considerations and return on investment (ROI) metrics

2. Develop integrated marketing and media plans using return
on investment metrics (ROI) to ensure consumer oriented
objectives, strategies and budgetary considerations ar-e met.

MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MKTG-6XXX Marketing Design
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
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3. Plan, execute and evaluate comprehensive sales strategies
focusing on the promotion of sports and entertainment related
activities and events.

3. Plan, execute and evaluate analytics strategies related to
the promotion of sports and event-related activities to meet
the needs of contracted not-for-profit or for-profit
organizations.

4. Develop, evaluate, and create sponsorship and partnership
activation opportunities from the value perspective of the
consumer, property and buyer.

4. Create, develop and evaluate sponsorship and partnership
activation opportunities to support and enhance marketing
strategies for sports and events.

MGMT-5074 Google Analytics
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Ethics, Issues and
Trends in Sport & Event
Marketing
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
Activation & Analysis
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5. Analyze and interpret marketing activities using criteria
related to sales forecasting, budgeting, financial health and
performance metrics.

5. Problem solve and recommend unique solutions to Sport
and Event management business problems to ensure success
for the proprietor, target audience, and sponsors of the sport
or event.

MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
COMM-6019 Professional
Communications
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Ethics, Issues and
Trends in Sport & Event
Marketing
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
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6. Identify and strategically apply relevant principles of sport
and entertainment marketing to situations where increasing
participation, leveraging investment or encouraging the sale of
sport and entertainment related products and services are
required.

6. Develop sales and marketing strategies where increasing
participation, leveraging investment or encouraging the sale of
sport and event management related products and services
are required.

Activation & Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
7|Page

Ontario College Quality Assurance Service (OCQAS)
CVS Application Form for Program Proposal
Revised January 13, 2015

7. Develop and implement sales and marketing strategies in
the sport and entertainment marketing field (including sales,
marketing, public relations and communications) by utilizing
current and relevant social science theory

Redundant to #6 – will be removed.

8. Utilize personal selling founded on a broad conceptual
understanding of the theory and practice of sports and
entertainment sales in public or non-profit organizations.

7. Develop an information architecture plan and an associated
written plan to assemble, organize and manage a marketing
campaign throughout the project life span and stages using
project management principles.

9. Utilize analytical and leadership skills to create and support
sales and customer service opportunities and strategies in the
sports and entertainment sales sectors.

8. Create and support sales and customer service
opportunities and strategies in the sports and event
management sectors to ensure strong and continued fan
engagement.

MKTG-6XXX Marketing Design
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Ethics, Issues and
Trends in Sport & Event
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10.

9. Lead and manage a team to implement ROI principles in
facilities management and sponsorship to support a mutually
beneficial relationship with stakeholders.

Marketing
MKTG-6XXX Sport &
Community Marketing in
Canada
MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXXX Sport and Event
Marketing Management
Internship
MKTG-1093 Sport Marketing
for Sport and Recreation
Management
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Leadership in
Sport & Event Marketing
MKTG-6XXXX International
Sport Marketing
MKTG-6XXX Festivals, Sports
& Events Management
MKTG-6XXX Ethics, Issues and
Trends in Sport & Event
Marketing
MKTG-6XXX Sport &
Community Marketing in
Canada
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MKTG-6XXX Sponsorship
Activation & Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXXX Sport and Event
Marketing Management
Internship
Add additional rows as required to complete the mapping exercise.
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F. PROGRAM MAPS (APPENDIX A): Form 2 – Essential Employability Skills Outcomes
Skill Categories

Defining Skills

Communication

•
•
•
•
•
•

Skill areas to be demonstrated by the
graduates

Reading
Writing
Speaking
Listening
Presenting
Visual Literacy

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

communicate clearly, concisely, and correctly
in the written, spoken, and visual form that
fulfils the purpose and meets the needs of the
audience

Course Title / Course Codes
(As indicated in Appendix A)

MKTG-1093 Sport Marketing for Sport
and Recreation Management MGMT5074 Google Analytics
MKTG-6XXX Marketing Design
COMM-6019 Professional
Communications
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
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Skill Categories

Defining Skills

Skill areas to be demonstrated by the
graduates

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

respond to written, spoken, or visual messages
in a manner that ensures effective
communication

Course Title / Course Codes
(As indicated in Appendix A)

MKTG-1093 Sport Marketing for Sport
and Recreation Management
MKTG-6XXX Marketing Design
COMM-6019 Professional
Communications
MKTG-6XXX Leadership in Sport &
Event Marketing
MKTG-6XXX International Sport
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
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Skill Categories

Defining Skills

Numeracy

•

Skill areas to be demonstrated by the
graduates

The graduate has reliably demonstrated the ability to:

Course Title / Course Codes
(As indicated in Appendix A)

•

execute mathematical operations accurately

•

Understanding and applying
mathematical concepts and
reasoning
Analysing and using numerical
data
Conceptualizing

MGMT-5074 Google Analytics
MKTG-6XXX International Sport
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship

•
•
•
•
•

Analysing
Synthesizing
Evaluating
Decision-making
Creative and innovative thinking

•

apply a systematic approach to solve problems

COMM-6019 Professional
Communications
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXXX Sport and Event

•

Critical Thinking
& Problem
Solving

Essential Employability Skills Outcomes
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Skill Categories

Information
Management

Defining Skills

Skill areas to be demonstrated by the
graduates

•

Gathering and managing
information

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

use a variety of thinking skills to anticipate and
solve problems

•

locate, select, organize, and document
information using appropriate technology and

Course Title / Course Codes
(As indicated in Appendix A)

Marketing Management Internship
MKTG-1093 Sport Marketing for Sport
and Recreation Management
MGMT-5074 Google Analytics
COMM-6019 Professional
Communications
MKTG-6XXX Leadership in Sport &
Event Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
MKTG-1093 Sport Marketing for Sport
and Recreation Management
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Skill Categories

Defining Skills

Skill areas to be demonstrated by the
graduates

•
•
•

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

information systems

Selecting and using appropriate
tools and technology for a task
or a project
Computer literacy
Internet skills

•

analyse, evaluate, and apply relevant
information from a variety of sources

Course Title / Course Codes
(As indicated in Appendix A)

MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
MKTG-6015 Non-Profit Event
Marketing
MKTG-6XXX International Sport
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
MKTG-1093 Sport Marketing for Sport
and Recreation Management
MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
MKTG-6015 Non-Profit Event
Marketing
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Skill Categories

Inter-personal

Defining Skills

Skill areas to be demonstrated by the
graduates

•
•
•
•
•

Team work
Relationship management
Conflict resolution
Leadership
Networking

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

show respect for the diverse opinions, values,
belief systems, and contributions of others

Course Title / Course Codes
(As indicated in Appendix A)

MKTG-6XXX Leadership in Sport &
Event Marketing
MKTG-6XXX International Sport
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
MKTG-6XXX International Sport
Marketing
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
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Skill Categories

Personal

Defining Skills

Skill areas to be demonstrated by the
graduates

•
•

Managing self
Managing change and being

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

interact with others in groups or teams in ways
that contribute to effective working
relationships and the achievement of goals

•

manage the use of time and other resources to
complete projects

Course Title / Course Codes
(As indicated in Appendix A)

MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
MKTG-6XXX Festivals, Sports & Events
Management
MKTG-6XXX Ethics, Issues and Trends
in Sport & Event Marketing
MKTG-6XXX Sport & Community
Marketing in Canada
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport and Event
Marketing Management Internship
MKTG-6XXX Sponsorship Activation &
Analysis
MKTG-6XXX Sport Media & PR
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Skill Categories

Defining Skills

Skill areas to be demonstrated by the
graduates

•
•

flexible and adaptable
Engaging in reflective practice
Demonstrating personal
responsibility

Essential Employability Skills Outcomes

The graduate has reliably demonstrated the ability to:

•

take responsibility for one’s own actions,
decisions, and consequences

Course Title / Course Codes
(As indicated in Appendix A)

MKTG-6XXXX Sport and Event
Marketing Management Internship
MGMT-5074 Google Analytics
MKTG-6XXX Leadership in Sport &
Event Marketing
MKTG-6XXX Sport and Event
Marketing Management Internship
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G. PROGRAM DESCRIPTION (APPENDIX B)
Program Description

This graduate certificate program teaches students to leverage sports and events as an all-encompassing marketing
communication medium. While the courses focus on sport as the learning catalyst, the skills learned also apply to other
sectors such as arts, entertainment and non-profit broadening the employment landscape for business and marketing
students. Students benefit from courses developed based on trending needs as identified by current industry leaders
embedded in three terms that include advanced and management level skills in the Sport and Event Marketing
Management world. These courses are offered through a delivery format of face-to-face courses and blended experiences
as well as work-integrated learning during the final internship term. Digital platforms ensure students use the latest in
forms and tools.

Laddering Opportunities

There are several programs at Fanshawe related to Business Marketing in particular, at all credential levels (Ontario College
Certificate, Diploma, Advanced Diploma, Graduate Certificates and Degrees) offered through the Lawrence Kinlin School of
Business; however, none of them are specific to the specialized Sport and Event Marketing industry. These credentials will all
become part of the laddering opportunities related to this program.

Occupational Areas

Graduates of this program could find careers in professional, scientific and technical services; religious, grant-making, civic
and professional and similar organizations; performing arts, spectator sports and related industries; telecommunications;
motion picture and sound recording industries; merchant wholesalers; heritage institutions; broadcasting (except internet);
and federal government public administration. The prospects are quite broad. In the sport industry in Canada, there are
jobs in amateur sports, college & university sports, sports facilities, sports and event partners, community sports and pro
sports. The broad potential for employment with the advanced Sport Marketing skills suggest that there will be many
employment opportunities for students in London, provincially and across the country.

Proposed Program Vocational Learning Outcomes

Provide the list of the proposed program vocational learning outcomes. These outcomes should be listed, verbatim as they
appear in Appendix A- Form 1.

The graduate has reliably demonstrated the ability to:
1. Brand and market sports and event activities through web design, graphic design and dynamic social media strategies.to
meet strategic targets.
2. Develop integrated marketing and media plans using return on investment metrics (ROI) to ensure consumer oriented
objectives, strategies and budgetary considerations are met.
3. Plan, execute and evaluate analytics strategies related to the promotion of sports and event-related activities to meet the
needs of contracted not-for-profit or for-profit organizations.
4. Create, develop and evaluate sponsorship and partnership activation opportunities to support and enhance marketing
strategies for sports and events.
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5. Problem solve and recommend unique solutions to Sport and Event management business problems to ensure success
for the proprietor, target audience, and sponsors of the sport or event.
6. Develop sales and marketing strategies where increasing participation, leveraging investment or encouraging the sale of
sport and event management related products and services are required.
7. Develop an information architecture plan and an associated written plan to assemble, organize and manage a marketing
campaign throughout the project life span and stages using project management principles.
8. Create and support sales and customer service opportunities and strategies in the sports and event management sectors
to ensure strong and continued fan engagement.
9. Lead and manage a team to implement ROI principles in facilities management and sponsorship to support a mutually
beneficial relationship with stakeholders.

Admission Requirements
Admission Requirements
One of:
 Ontario College Diploma, Ontario College Advanced Diploma, Degree or equivalent;
- OR –
 Acceptable combination of related work experience and post-secondary education as judged by the College*
- OR –
 Five years of work experience in the financial services industry as judged by the College to be equivalent*
NOTE:
*Applicants may be required to submit a résumé and cover letter that includes details of work experience.
English Language Requirements (Post-Secondary Diploma, Advanced Diploma or Certificate programs)
Applicants whose first language is not English will be required to demonstrate proficiency in English by one of the following
methods:
• A Grade 12 College Stream or University Stream English credit from an Ontario Secondary School, or equivalent,
depending on the program's Admission Requirements
• Test of English as a Foreign Language (TOEFL) test with a minimum score of 550 for the paper-based test (PBT), or
79 for the Internet-based test (iBT), with test results within the last two years
• International English Language Testing System (IELTS) test with an overall score of 6.0 with no score less than 5.5 in
any of the four bands, with test results within the last two years
• Canadian Academic English Language (CAEL) test with an overall score of 60 with no score less than 50 in any of the
four bands, with test results within the last two years
• An English Language Evaluation (ELE) at Fanshawe College with a minimum score of 70% in all sections of the test,
with test results within the last two years
Refer to http://www.fanshawec.ca/admissions/how-apply/admission-requirements/english-language-requirements for
current requirements
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H. PROGRAM CURRICULUM (APPENDIX C)
Semester

Course Code/ Course Title
(As indicated in Appendix A)

1

MKTG-1093 Sport
Marketing For Sport and
Recreation Management

1

MGMT-5074 Google
Analytics

General
Education
Course
(indicate
with an X)

Ontario College Quality Assurance Service (OCQAS)
CVS Application Form for Program Proposal
Revised January 13, 2015

Total
Course Description
Course
Hours
42

42

This course exposes students to the growing
field of sports and event marketing with a
focus on the theory and practice. This course
explores the planning and marketing of
sports and events. Students learn about the
planning, promotion and evaluation of
special events within these specific
industries. While focusing on the practical
application of theory, students will study
topics such as sport consumer motivation,
brand awareness, public relations, ambush
marketing, legal aspects of sport marketing
promotions, licensing athletes and/or
performers. Students will complete the
semester with completing a sport marketing
plan.
Website analytics help organizations
understand where their internet traffic is
coming from and how engaged that traffic is
with their sites content. This information
should guide decisions related to paid search
program management, search engine
optimization, and content redesign. While
there are many web analytics programs
available, Google Analytics (GA) is a free tool
available to anyone with a website.
Consequently, it is the most widely used
website statistics service in use today. In this
course, students will learn how core website
traffic statistics are calculated such as time
on site, avg. page views, number of visits,
bounce rate, etc. Students will also learn to
21 | P a g e

interpret trends and make
recommendations. Students will become
familiar with the GA interface and its
reporting capabilities.
1

MKTG-6XXX Marketing
Design

42

1

COMM-6019 Professional
Communications

42

In an environment that continues to evolve
at an almost exponential rate, the modern
marketer plays a key role in the design,
construction, and maintenance of a web
presence. In this course, students will learn
to create and dissect a website, along with
techniques associated with effective SMO
(Social Media Optimization) marketing and
analytics. Basic to advanced construction
techniques and coding language will be
taught using a text-based application and the
WordPress.org platform, along
with a variety of other techniques that
demonstrate to the student how to create
accessible and relevant page content. Basic
graphic optimization skills will be taught for
the purpose of enhancing page design using
Adobe Photoshop. Various proven and recent
optimization techniques will be
demonstrated in relation to the WordPress
platform with a focus on Google Analytics
and Social Media platforms as a primary
means to dynamically track user behavior.
This course focuses on refining and advancing
students’ workplace communication abilities.
The advanced communication documents
and strategies covered include presentation
skills, research skills, business document
writing, meeting and management team
strategies, business etiquette, and advanced
employment communications. Additionally,
students learn about interpersonal and
intercultural communication (high/low and
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1

MKTG-6015 Non-Profit
Event Marketing

42

1

MKTG-6XXX Leadership in
Sport & Event Marketing

42

1

SFTY-1056 Health & Safety

2

monochromic/polychromic context) concepts
and strategies.
This course will explore the interrelationships
between a non- profit organization's
marketing strategies and its overall mission,
values, goals, capabilities, and environment.
Students will also develop an understanding
on how the use of experiential marketing and
events can enhance customer relationships
and generate new customer leads. Topics
include the attitudes and behaviours of
clients, influencing target audience
behaviours, fundraising and resource
development, recruiting and working with
volunteers, corporate and non-profit sector
partnerships, business to consumer and
business to business events. Students will
gain practical marketing experience through
the completion of an event and marketing
plan for a client in the community.
In this course, students examine the skills
required to be effective sport leaders.
Students explore a variety of topics and
develop concrete leadership skills. Topics
include personal leadership skills, conflict
management, crisis management, learning
the role and function of mentoring others,
supervisory task such as planning, organizing
and supervision of groups, and working with
a not-for-profit governance model.
Ontario Law requires all students who
participate in unpaid placements in
workplaces to complete the same mandatory
training as paid employees. This course
covers two of these mandatory topics;
Workplace Hazardous Material Information
Systems/Global Harmonized System and
Worker Health and Safety Awareness.
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2

MKTG-6XXX Festivals,
Sports & Events
Management

42

2

MKTG-6XXX Ethics, Issues
and Trends in Sport &
Event Marketing

42

2

MKTG-6XXX Sport &
Community Marketing in
Canada

42

2

MKTG-6XXX Sponsorship
Activation & Analysis

42

Students will learn the process of conducting
a business analysis of a Festival including
business planning, funding, fundraising,
marketing and promotional strategies.
Students will develop a business plan for a
Community Festival to include specific
recommendations on marketing and
promotions strategies

Sport Marketing is an ever-evolving profession.
Trends will come and go however successful
sport marketing is built on a sound marketing
strategies. This course will engage students in
planning for and applying the most current online
and traditional media to optimize customer
engagement. Students will critically assess the
appropriateness of current marketing trends,
evaluate how these can translate into value for
the customer and provide recommendations for
applying these strategies today and in the future.
Students will also be exposed to a variety of
industry experts and guest lecturers throughout
the term
How do we get volunteers to help organize little
league baseball for girls? This course will help
students use management principles in the nonprofit sport sector. Students will take the 4 P’s of
marketing into small towns, rural Ontario and
develop community content marketing. Learn
how to promote your sport in a non-profit world.
Students will dip into topics such as
recruiting/motivating volunteers, analysis of
organization performance, grant funding, and
board governance.

This course features an examination of
corporate sponsorship, its growing role and
importance in the corporate/brand
marketing mix; importance to event and
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2

MKTG-6XXX Sport Media &
Public Relations

42

3

MKTG-6XXXX Sport and
Event Marketing
Management Internship

490

property producers/organizers, participants,
athletes, entertainers, communities and the
media. Additionally, an overview of the
industry and instruction on effective methods
to plan, price, organize, acquire, implement,
measure, and evaluate sponsorships
including the development of a corporate
sponsorship plan. Topics to be covered
include measurement and empirical analysis,
commercial returns (ROI/ROO),
measurement techniques and metrics, and
analysis of results.
This course explores the application of advanced
techniques used to measure, market, and
promote sports properties including events and
media, as well as study the critical challenges
encountered by brands. Topics to be discussed
include the evolution of the domestic and global
media landscape; key performance indicators for
brands, licensing, endorsements, promotions,
naming rights, tools in social media, videography
best practices; how best to interview athletes
after losing the big game; media buying and
selling; different types of convergence across the
sports industry; and the legal and financial
implications of the above.

This course combines in-class learning with actual
work experience in sport industry. The students
will acquire an internship that requires them to
utilize the knowledge and skills that they have
learned in other courses. During the internship,
students work closely with a placement
supervisor to develop necessary job skills that are
needed for future employment success.
Internship is concurrent with course work and
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requires students to work a minimum of 200
hours or eight weeks.

TOTAL

996

Add additional rows as required to complete the curriculum chart.
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I. REGULATORY STATUS FORM (APPENDIX D)
Please complete the following:
There IS a legislative requirement that program graduates must be certified or licensed by a
regulatory authority to practice or work in the occupation
☐ Mandatory recognition of a regulatory authority exists and is being sought.
(Please refer to Section A below- Mandatory Regulatory Requirements)

There IS or IS NOT a voluntary (i.e., not required by legislation) licensing or certification for
entry to practice in the profession or trade.
☒ YES
☐ NO
☐ Voluntary recognition of a regulatory authority IS being sought.
(Please refer to Section B below- Recognition by Voluntary Association)
☐ Voluntary recognition is NOT being sought*.
Please explain why:
*Note: There may be titling implications for programs that are not seeking recognition in an area
where existing programs have secured recognition.
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A. MANDATORY REGULATORY REQUIREMENTS
Where licensing or certification is required by legislation for entry to practice in the profession
or trade, the Ministry of Training, Colleges and Universities requires that colleges ensure that
their programs will meet the requirements of the regulatory body in order to be approved for
funding.

Name of regulatory authority:
Status (please select ALL that apply)
☐ Accreditation or approval by the regulatory authority / designated third party received.
Date of recognition:
☐ The college is working toward accreditation with the regulatory authority/ designated
third party.
Describe current status of application:
Expected date of recognition:
☐ The regulatory authority does not accredit educational programs directly or through
designated third party. Formal acknowledgement (e.g. in its published or legislated
registration requirements) that the program graduates will be eligible to write any required
certifying or registration exam(s) or that the program is otherwise recognized for the
purposes of certifying or registering a graduate is being sought.
Please submit an acknowledgement and/or evidence from the regulatory authority
regarding the status of the recognition.
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B. RECOGNITION BY VOLUNTARY ASSOCIATION
Colleges may choose to have a program accredited or recognized by a voluntary membership
organization or association. Graduate eligibility for association recognition or adherence to
standards imposed by the body is a recommendation and not a requirement for program
funding approval by the Ministry of Training, Colleges and Universities.

Name of voluntary association:
North American Society for Sport Management (NASSM)
Sport Marketing Association (SMA)
Status (please select ALL that apply)
☒ The college is working toward recognition.
Describe current status of application:
The plan is to initiate contact with both NASSM and SMA upon the official launch of the
program. This is the preference of both organizations to ensure before they recognize a
program, that it actually exists and is running.
Expected date of recognition:
☐ Recognition has been received.
Date of recognition:
Type of recognition (e.g. accreditation, graduates eligible to write membership exams, etc.):
☐ The association does not recognize educational programs directly or through designated
third party. Formal recognition (e.g. in its published requirements) that the program
graduates will be eligible to write any required certifying or registration exam(s) or that the
program is otherwise recognized for the purposes of certifying or registering a graduate is
being sought.
Please submit an acknowledgement and/or evidence from the regulatory authority or
voluntary association regarding the status of the recognition.
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APPENDIX E – Program Outcomes – Curriculum Map

PROGRAM MAPPING Sport and Event Marketing Management

2

3

# OF COURSES
EVALUATING THE
OUTCOME

2

MKTG-6XXXX Sport and
Event Marketing
Management Internship

3

2

MKTG-6XXX Sport Media &
PR

3

12

3

MKTG-6XXX Sponsorship
Activation & Analysis

12

MKTG-6XXX Sport &
Community Marketing in
Canada

3

MKTG-6XXX Festivals,
Sports & Events
Management

12

MKTG-6XXX Ethics, Issues
and Trends in Sport &
Event Marketing

3. Plan, execute and evaluate analytics strategies related to the promotion of sports and
event-related activities to meet the needs of contracted not-for-profit or for-profit
organizations.
4. Create, develop and evaluate sponsorship and partnership activation opportunities to
support and enhance marketing strategies for sports and events.
5. Problem solve and recommend unique solutions to sport and event management
business problems to ensure success for the proprietor, target audience, and sponsors of
the sport or event.
6. Develop sales and marketing strategies where increasing participation, leveraging
investment or encouraging the sale of sport and event management related products and
services are required.

MKTG-6015 Non-Profit
Event Marketing

2. Develop integrated marketing and media plans using return on investment metrics (ROI)
to ensure consumer oriented objectives, strategies and budgetary considerations are met.

COMM-6019 Professional
Communications

12

MKTG-6XXX Marketing
Design

MKTG-1093 Sport
Marketing for Sport and
Recreation Management

1. Brand and market sports and event activities through web design, graphic design and
dynamic social media strategies.to meet strategic targets.

MGMT-5074 Google
Analytics

The graduate has reliably demonstrated the ability to: (Source: MTCU
Code 72204)

1 - Introductory
2 - Intermediate
3 - Advanced

MKTG-6XXXX International
Sport Marketing

LEVEL TWO
MKTG-6XXX Leadership in
Sport & Event Marketing

LEVEL ONE

PROGRAM VOCATIONAL LEARNING OUTCOMES

2

3

2

3

3

12

3

3

3

3

9

3

3

3

2
12

2

3

12

2

3

12

2

3

7. Develop an information architecture plan and an associated written plan to assemble,
organize and manage a marketing campaign throughout the project life span and stages
using project management principles.

3

3

3

3

3

3

2

3

3

12

3

3

2

3

3

3

3

3

3

13

3

3

2

3

3

3

3

3

10

3

3

3

4

3

9

3

8. Create and support sales and customer service opportunities and strategies in the
sports and event management sectors to ensure strong and continued fan engagement.

12

3

3

2

3

3

3

3

9. Lead and manage a team to implement ROI principles in facilities management and
sponsorship to support a mutually beneficial relationship with stakeholders.

12

3

3

2

3

3

3

3

3

3

10

7

6

7

7

5

8

8

7

9

82

TOTAL # OF OUTCOMES EVALUATED BY EACH COURSE
GM = General Education (mandatory) G = General Education (elective)

7

4

6

1

NB - Only indicate the outcomes that are Taught & Evaluated (TE or TRE) in a course
PROGRAM COORDINATOR: Fernando Pardo
ACADEMIC CHAIR: Susan Deakin
Date Completed: March 2018

Analysis of Mapping Results:

APPENDIX E – Program Outcomes – Curriculum Map

PROGRAM MAPPING Sportand Event Marketing Management
LEVEL TWO

6. locate, select, organize, and document information using appropriate technology
and information systems.
7. analyze, evaluate, and apply relevant information from a variety of sources.
8. show respect for the diverse opinions, values, belief systems, and contributions of
others.

MKTG-6XXXX Sport
and Event Marketing
Management
Internship

# OF COURSES
SUPPORTING THE
OUTCOME

x

4. apply a systematic approach to solve problems.
5. use a variety of thinking skills to anticipate and solve problems.

x

MKTG-6XXX Sport
Media & PR

x

MKTG-6XXX
Sponsorship
Activation & Analysis

x

MKTG-6XXX Sport &
Community
Marketing in Canada

x

MKTG-6XXX Ethics,
Issues and Trends in
Sport & Event
Marketing

x

x

x

x

x

x

x

11

x

x

x

x

x

x

x

11

x

x

x

x

x

x

7

x

4

x
x

x

x

x

x

x

x

x

x

x

x
x

x

x

x

x

x

x

x

x

x

x

x

10

x

x

x

x

10

x

x

x

x

x

x

x

x

x

x

12

x

x

x

x

x

x

x

x

11

x

x

x

x

x

x

x

7

x

x

x

3

x

3

11

89

9. interact with others in groups or teams in ways that contribute to effective working
relationships and the achievement of goals.
10. manage the use of time and other resources to complete projects.
11. take responsibility for one’s own actions, decisions, and consequences.

TOTAL # OF OUTCOMES SUPPORTED BY EACH COURSE

PROGRAM COORDINATOR: Fernando Pardo
ACADEMIC CHAIR: Sue Deakin
Date Completed: March 2018

x
6

6

EVEL THREE

MKTG-6XXX
Festivals, Sports &
Events Management

3. execute mathematical operations accurately.

x

MKTG-6XXX
International Sport
Marketing

x

x

MKTG-6XXX
Leadership in Sport
& Event Marketing

2. respond to written, spoken, or visual messages in a manner that ensures effective
communication.

MKTG-6015 NonProfit Event
Marketing

x

COMM-6019
Professional
Communications

1. communicate clearly, concisely and correctly in the written, spoken, and visual form
that fulfills the purpose and meets the needs of the audience.

The graduate has reliably demonstrated the ability to: (Source:
MTCU Code 72204)

MKTG-6XXX
Marketing Design

MKTG-1093 Sport
Marketing for Sport
and Recreation
Management

PROGRAM ESSENTIAL EMPLOYABILITY SKILLS OUTCOMES

MGMT-5074 Google
Analytics

LEVEL ONE

x
4

5

Analysis of Mapping Results:

4

5

6

8

7

9

9

9

APPENDIX F
Program Delivery Information (PDI) Form to Calculate Program Funding Parameters
Total Hours Required per Student

College: Fanshawe College

Program title: Sport and Event Marketing
Management

Indicate the number of hours that a student is required to spend in each instructional
setting in each semester or level of this program. All hours in all instructional settings
are to be noted.
Funded Instructional Settings*

Semester/Level
1
2
3
4

Classroom instruction

254

5

6

7

8

9

252

Total
506

Laboratory/workshop/ fieldwork
Independent (self-paced) learning
One-on-one instruction
Clinical placement
Field placement/work placement

490

490

490

996

Small group tutorial
TOTAL

252

254

Non-funded Instructional
Settings*

Semester/Level
1
2
3
4

Co-op work placement - Mandatory
Co-op work placement - Optional
TOTAL
*Definitions for each instructional setting can be found below.

5

6

7

8

9

Total

Appendix G: Detailed Course Delivery
Program: Sport and Event Marketing Management
School: Lawrence Kinlin School of Business
Course Code

Course Name

Term: Fall/Winter
Starting Year: 2018
Hours

Weeks /
Term

Course
Status

No. of
Sections

Proposed
Section
Size

Course Delivery Space (hours distribution per week)
Classroom Laboratory

Level 1

Sport Marketing for Sport and Recreation
MKTG-1093 Management
MGMT-5074 Google Analytics
MKTG-6XXX Marketing Design
COMM-6019 Professional Communications
MKTG-6015 Non-Profit Event Marketing
MKTG-6XXX Leadership in Sport & Event Marketing
SFTY-1056
Health & Saftey
Total

42
42
42
42
42
42
2
254

14
14
14
14
14
14

EXISTS
EXISTS
NEW
EXISTS
EXISTS
NEW

1
1
1
1
1
1

20
20
20
20
20
20

YES
YES

MKTG-6XXX

International Sport Marketing

42

14

NEW

1

20

YES

MKTG-6XXX

42

14

NEW

20

YES

MKTG-6XXX

Festivals, Sports and Events Management
Ethics, Issues and Trends in Sport & Event
Marketing

42

14

NEW

1

20

YES

MKTG-6XXX
MKTG-6XXX
MKTG-6XXX

Sport & Community Marketing in Canada
Sponsorship Activiation & Analysis
Sport Media & Public Relations

42
42
42

14
14
14
1

NEW
NEW
NEW
EXISTS

1
1
1
1

20
20
20
20

YES
YES
YES

14

NEW

1

20

TOTAL
Level 3
MKTG-6XXX
TOTAL ALL

252
Sport & Event Marketing Management
Internship

490
996

YES
YES
YES

Dedicated Computer
Other
Space
Room
(describe)

Additional Comments
None

YES

ONLINE

OFF-SITE

35 hrs/week

Appendix H - Multi-Year Budget Proforma

Program Name
Program type

Sport & Event Marketing Management
Ontario College Graduate Certificate
Year 1

Incremental revenues
Grants:
Sport & Event Marketing Management

Notes
1

n/a

Tuition:
Sport & Event Marketing Management
Program Specific fee **

2,3,4
5

Other associated revenue
sub-total

Incremental expenses
Indirect salaries:
Admin/Support staff
Teaching salaries:
Full time - number required

- cost @ $139,123
Part time - hours per week req'd 6
- cost @ see below
One time costs - facilities
fitup/equipment
Other startup
Operating expenses
Capital expenses
sub-total

incremental cash inflows
CTO%
Net present value @ 8%

Year 2

Year 3

Year 4

Year 5

Year 6

Year 7

Year 8

Year 9

Year 10

Total

0

56,707

77,710

113,414

113,414

113,414

113,414

113,414

113,414

814,901

238,667
2,500

374,224
6,050

513,709
8,300

748,447
12,100

748,447
12,100

748,447
12,100

748,447
12,100

748,447
12,100

748,447
12,100

748,447
12,100

6,365,728
101,550

0
241,167

0
380,274

0
578,716

0
838,257

0
873,961

0
873,961

0
873,961

0
873,961

0
873,961

0
873,961

0
7,282,179

0

0

0

0

0

0

0

0

0

0

0

0
0
21
63,859
0
25,000
0
15,000
0

1
139,123
9
27,368

1
139,123
18
54,737

1
139,123
27
82,105

1
139,123
27
82,105

1
139,123
27
82,105

1
139,123
27
82,105

1
139,123
27
82,105

1
139,123
27
82,105

1
139,123
27
82,105

5,000
0

5,000
0

5,000
0

5,000
0

5,000
0

5,000
0

5,000
0

5,000
0

5,000
0

720,698
0
25,000
0
60,000
0

103,859

171,491

198,860

226,228

226,228

226,228

226,228

226,228

226,228

226,228

2,057,805

137,307
57%

208,782
55%

379,856
66%

612,029
73%

647,733
74%

647,733
74%

647,733
74%

647,733
74%

647,733
74%

647,733
74%

5,224,374

$3,258,503

1,252,107

SPORT & EVENT MARKETING MANAGEMENT
PROGRAM PROPOSAL – ADVISORY MEETING
THURSDAY, MARCH 22, 2018 | 11:30 AM-2:30 PM
B2025 – FANSHAWE COLLEGE, LONDON CAMPUS
LAWRENCE KINLIN SCHOOL OF BUSINESS

PRESENT: EXTERNAL TEAM
Adam Armit
Cheryl Fynn
Carolyn Botten
Graham Cross
Jeff Snyder

Live Entertainment & Event Marketing, Maple Leaf Sports &
Entertainment, Toronto, ON
Director of Sport Tourism, Tourism London, London, ON
Director of Marketing and Communications, London Lightning, London,
ON
President, Optimum sports & Entertainment Group Inc., Toronto, ON
Manager, Marketing & Sponsorship, Mustang Athletics, University of
Western Ontario, ON

Ryan Starr

Director of Branding and Communications, London Knights Hockey Club,
London, ON

Rob Hannivan

Athletics Facilities & Events Officer, Fanshawe Athletics, Fanshawe,
London, ON
Owner, London Majors, minor league baseball team, London, ON
Media Relations Officer, City of Ottawa & former Director of
Communications & Marketing at Canoe Kayak Canada
Professional Sports Agent, London, ON

Scott Dart
Ian Miller
Jeffrey Fisher

INTERNAL TEAM:
Susan Deakin
Lisa Schwerzmann

Fernando Pardo
Patricia Kaye

Acting Chair, Kinlin School of Business, Fanshawe College
Program Manager, Kinlin School of Business, Fanshawe College
Professor of Marketing, Kinlin School of Business, Fanshawe College
Curriculum Consultant, Centre for Academic Excellence, Fanshawe
College

“UNOFFICIAL W ELCOME: FERNANDO PARDO
Fernando welcomed everyone to the meeting and thanked them for participating and for their interest
in the Sport and Event Marketing Management program being developed at Fanshawe. Fernando
introduced Sue Deakin to the group.

OFFICIAL W ELCOME – SUE DEAKIN
Sue welcomed the group and thanked them for attending this meeting. Introductions were done around
the table. As people introduced themselves, they shared their related work and professional connection
to sport and event marketing. Sue provided a general overview of the meeting agenda

OVERVIEW OF LABOUR MARKET– SUE DEAKIN
•
•
•
•
•

20,900 people employed as “Business Development Officers and Marketing Researchers &
Consultants” in Ontario (NOC 4163)
10% increase is expected in London annually until 2022 from 1,413 jobs to 1,554
This increase is consistent with the province and nationally
All cities within the 100mile radius of London CMA are expecting increases (except Tillsonburg) and
58% of new jobs will be in Toronto
Broad array of careers and jobs with this credential

STUDENT DEMAND ANALYSIS – SUE DEAKIN
•
•
•
•
•

20,900 people employed as “Business Development Officers and Marketing Researchers &
Consultants” in Ontario (NOC 4163)
10% increase is expected in London annually until 2022 from 1,413 jobs to 1,554
This increase is consistent with the province and nationally
All cities within the 100 mile radius of London CMA are expecting increases (except Tillsonburg) and
58% of new jobs will be in Toronto
Broad array of careers and jobs with this credential

OVERVIEW OF NEW PROGRAM DEVELOPMENT PROCESS – PATTI KAYE

Patti described the stage-gate process used at Fanshawe to ensure quality in the program development
process. Programs typically take up to 2 years to be developed well; however, this program has received
a great deal of dedicated attention, and over the last few months has moved through the first stage and
is now in stage-gate 2. The plan is to launch this program in September 2018, initially targeting
international students, and once funding has been approved by the Ministry, to then be offered to
domestic students. This program is a graduate certificate.

VOCATIONAL LEARNING OUTCOMES – PATTI KAYE
Every program at Fanshawe College starts with Vocational Learning Outcomes (VLO’s) which set the
curriculum path for students in all credentials.
•

Start with the end in sight

•
•
•
•

Blueprint – compass/map
Level of performance associated with credential
Broad – do not dictate specific curriculum
Address Knowledge, skills and attitudes

VLO’s start with the stem sentence “The graduate has reliably demonstrated the ability to …” and at
Fanshawe, every program is mapped to demonstrate that students have multiple exposures, are taught
and evaluated on every VLO throughout the program.
The proposed program vocational learning outcomes are:
1. Apply current marketing and branding concepts to industries directly associated with sports and event
management activities.
2. Develop integrated marketing and media plans featuring consumer-oriented objectives, strategies,
tactics, budgetary considerations and return on investment (ROI) metrics.
3. Plan, execute and evaluate comprehensive analytics strategies focusing on the promotion of sports
and event-related activities.
4. Create, develop and evaluate sponsorship and partnership activation opportunities from the value
perspective of the consumer, property and buyer.
5. Apply a systematic approach to creative problem solving and recommend unique event-based
solutions to Sport and Event management business problems.
6. Identify and strategically apply relevant principles of sport and event marketing to situations where
increasing participation, leveraging investment or encouraging the sale of sport and event
management related products and services are required.
7. Develop and implement sales and marketing strategies in the sport and entertainment marketing field
(including sales, marketing, public relations and communications) by utilizing current and relevant
social science theory
8. Devise a written plan and an information architecture plan for the purpose of assembling, organizing
and managing a Sport Website, marketing a product, business or idea, using analysis of the strategic
link between a well-written sport marketing plan and the modern website.
9. Utilize analytical and leadership skills to create and support sales and customer service opportunities
and strategies in the sports and event management sectors.
10. Lead and manage a team to implement ROI principles in facilities management and sponsorship.
The proposed program map was discussed briefly to show that every proposed course is teaching and
evaluating various VLO’s in the program to ensure students are “reliably demonstrating” them.

ESSENTIAL EMPLOYABILITY SKILLS – PATTI KAYE
•
•

Skills that, regardless of student’s program or discipline, are critical for success in the workplace,
day-to-day living and lifelong learning
Appear in all published program standards

Like the VLO’s, programs at Fanshawe also demonstrate how these are taught and evaluated through
mapping. Essential Employability Skills include:
1. Communicate clearly, concisely, and correctly in the written, spoken, and visual form that fulfills the
purpose and meets the needs of the audience.
2. Respond to written, spoken, or visual messages in a manner that ensures effective communication.
3. Execute mathematical operations accurately.
4. Apply a systematic approach to solve problems.
5. Use a variety of thinking skills to anticipate and solve problems.
6. Locate, select, organize, and document information using appropriate technology and information
systems.
7. Analyze, evaluate, and apply relevant information from a variety of sources.
8. Show respect for the diverse opinions, values, belief systems, and contributions of others.
9. Interact with others in groups or teams in ways that contribute to effective working relationships
and the achievement of goals.
10. Manage the use of time and other resources to complete projects.
11. Take responsibility for one’s own actions, decisions, and consequences.

OVERVIEW OF PROPOSED PROGRAM - FERNANDO PARDO
Feranndo provided an overview of the proposed program and received comments and feedback from
the panel for the duration of the meeting.
Length: 3 semesters – two terms plus an internship term, semesters are 14 weeks
Size: 20-30 students (International)
Size: 25- 35 students (Domestic)
Program Delivery Methods: Students will experience a blended offering for most courses including
some face-to-face classes and some online classes. This encourages students to use technology, and also
provides the needed in-class time that international students are required to take in order to satisfy
their educational visas.
Admission Requirements: Students in this program would come with a prior degree or diploma.
Level 1 Courses:
MKTG-6XXX Sport & Event Marketing
MKTG-6XXX Festivals, Sports & Events Management
MKTG-6XXX Leadership in Sport & Event Marketing
MGMT-5074 Google Analytics
MKTG-6XXX Sport Media & PR
MKTG-6XXX Sport & Community Marketing in Canada
Level 2 Courses
MKTG-6XXX International Sport Marketing
COMP-5062 Web design
MKTG-6XXX Ethics, Issues and Trends in Sport & Event Marketing

MKTG-6015 Non-Profit Event Marketing
MKTG6-XXX Sponsorship Activation & Analysis
Practicum(2-4 hrs/week)
Students will spend one day per week during level two observing and shadowing current professionals in
Sport & Event Marketing Management, in preparation for their internship in level three.
Level 3 – Internship
•
•
•
•

Hands-on work, gain vital work experience
Develop professional contacts within industry
Opportunities to demonstrate their knowledge & practice their skills in real world settings but
prepare students for the realities of the workplace
Expected involvement: 8 weeks full-time

There is also an opportunity for some student to participate in an additional 2-week internship at IMG
Academy.
Domestic students will typically be Western graduates including Kinesiology, graduates of the Rec and
Leisure program at Fanshawe, graduates of the Fitness & Health Promotion program at Fanshawe, as
well as others including Business Marketing. They will be welcome from other colleges and most will be
involved in provincial and national sport organizations. International students will include those from
the United States, as well as Fanshawe’s traditional international recruitment, which includes students
from India, China, Russia, Saudi Arabia and other countries around the work. They may be involved in
international sport federations. All students will have a prior degree or diploma.

PANEL DISCUSSION
•

•

“Lifestyle”
o The panel stressed that working in this field is a “lifestyle”. Students need to be prepared for
changing their lives as this is not a 9-5 type of job. Students will be heavily involved in their
work and it will affect the other areas of their life.
This is a global international opportunity. Students are sponsored to learn sports management – for
example, Saudi Arabia

•

How is this program differentiated?
o The closest program is George Brown and they have captured the GTA market, however
Fanshawe will benefit from the entire southwestern Ontario catchment
o This program is longer in duration including more in-class time and learning for students
o This program will be brand new and very current taking advantage of suggestions and ideas
from people in the industry
o Including more social media will keep the program current

•

Is there a need for this program?
o Students are looking and interested in sports marketing. Fanshawe will be the only college
southwest Ontario.

o
o

o

Organizations are looking for employees with “know-how”.
There are many resumes out there but rare to find students with these qualifications.
Students from George Brown are getting first preference for one panel member due to their
education and preparation for the job.
The panel agreed there is a need for this program development.

•

How are employees currently prepared for this work?
o A comprehensive hiring/beginning process is key to hiring the right employee and also for
finding the right students for this program
o George Brown provides this program but experience and education are hard to find
o New employees adapt, come with other skills

•

Communicating program expectations and competitiveness, life skills, participating, presentation
skills, business knowledge such as business proposals are all necessary to students is important as
they apply to this program
Social media and the various platforms are trending (moving beyond websites) due to its dynamic
nature and ability to capture trends. Students should know the dynamics of online marketing and
the power it has as well as how to use it
o Skills to keep updated on social media and a web environment – students should know html,
and basic creative software such as “Photoshop”
o Huge over web design
o Sponsorships use social media to evaluate numbers
o Data analytics – fan experience and results
o Recommended to introduce this throughout term 1 and 2

•

•
•
•
•
•
•
•
•
•
•
•
•
•

Students should be able to develop a strategy for implementing tactics from a business perspective.
It must lead towards completing business goals.
Strong moral ethics are required in this industry
Soft skills students should have include initiative, communications skills, interview skills (to acquire
the job), excellent reading/writing skills
Students need damage control skills; preventing, assessing and managing the impact to brand image
Students need skills in graphic design related to promotional items like logos, tickets, t-shirts etc
Students should be exposed to the importance of sport product companies such as Forte bags and
equipment
Include a course or topic related to sports products
Develop ability to create grants/sponsors proposals and negotiate for funds
Paid volunteers is a strategy currently applied to encourage more involvement and able bodies to a
variety of events
Concern expressed that students may not be able to contribute much on an internship at IMB
Students can benefit from attending conferences during reading week
Project Management and Risk Management are important skills to have in the program
Sponsorships are Partnerships
o Sales and negotiations skills are essential to creating and maintaining partnerships.
Partnerships are about engagement and understanding and not just money.
o Brands want results as opposed to just getting sales
o Sports marketing is partly sales

o
o
o

Sponsorships are paid based on numbers (often using social media)
Sponsorships are partnerships, developed and ongoing – a win-win
Report on end results of sponsorship money

•

Trends
o
o
o
o
o
o
o
o
o
o
o

•

Internship Recommendations
o Summer months (July/August) are better than May/June
o Internship should be a full semester – take advantage of learning opportunities and they are
needed, sports seasons and commitment requirements of campaigns are more in the
summer months
o Introduce job shadowing in the first term – a gradual introduction
o Learn “day of event” activities, radio etiquette
o The panel supported the idea of a “debriefing” for students during their internship to ensure
they are supported and coached
o Provide an avenue for students to also provide feedback to their internship employer to
help them provide a better internship
o Explore a capstone project for even more exposure to the work in term 2

•

Selection Criteria
o Availability
o Resume
o Interview
o Communication skills
o Sports background
o Attitude & lifestyle
o Know social media trends
o Data driven decision-making and data management
o Foundational technology skills

•

Promoting the program
o Place students in respectable internships to promote this program via “word of mouth”
o Do a media launch as was done for Agri-Business
o Student testimonials after the initial year will go far
o Social media campaigns, aspirational focus highlighting internships and goals

•

Research & Innovation

Leagues have paid staff
Sponsorships are partnerships
Sport & Culture
Sporting World & Marijuana
Ethics
Year over year in different sports
Course in Sport Media
Sponsorships are declining
Utilizing data for better decision-making
Organizational culture
E-sports

o
o

Look at environmental impact in the community – case studies
Students learn to value measuring and results

Fanshawe College Library & Media Services (LMS)
Report for Stage Gate 2
Graduate Certifcate – Sport and Event Marketing Management
The role of LMS is to assist and support the teaching/learning process at
Fanshawe College as stated by the objectives of the college and the academic
faculties by providing:
• Materials (physical and digital) and appropriate facilities
• Reference services (in-house and online), access services
(includes course reserves and interlibrary loan), and
media services (hardware and software bookings and
production assistance)
• Collections support for specified course work
• Instructional support of college curricula
• Research support for faculty teaching and research
To this end, LMS provides collections of books, eBooks, periodicals,
databases, government publications in e-format, audio-visual material and
equipment, streaming video collections, and recommended web resources.
The Research & Curriculum Librarian who supports the Lawrence Kinlin
School of Business has conducted a scan of the current collection and is confident
that it can support student and faculty research in this area of study.
LMS provides 24/7 online access to many of its resources via Research
Guides created for individual programs. A list of Research Guides for the LKSB
can be found here. The inclusion of both a Management Research Guide and a
Marketing Research Guide on this list will be useful in the event of course overlap,
but a Research Guide to specifically support Sport and Event Marketing
Management can be created in preparation for launch.
There is also a Teaching, Learning & Research Guide created specifically
for faculty with an emphasis on direct access to subscription and open access
resources related to teaching and researching in higher education. This guide
includes Business-specific resources as well.
In the print collection, there are approximately 300 books which will
support coursework related to business communication, the development of
marketing and media plans, project management and team building, creation of
sponsorship opportunities, and computer applications for marketing.

As well, there are approximately 200 books related to leadership and health
and safety awareness and training.
The eBook collection has grown substantially. Collections of interest
include Ebsco Academic eBook Collection, Proquest Ebook Central, Gale Virtual
Reference Library, and Canadian Electronic Library. These eBook collections
provide access to over 300,000 titles, supporting research in all subject areas.
LMS subscribes to a number of databases which index and provide remote
access to the full-text of thousands of periodical and scholarly journal articles.
Databases which support research in the field of Sport and Event Marketing
Management include multi-disciplinary databases such as: Academic Search
Ultimate, CBCA Complete, Expanded Academic ASAP, Academic OneFile, and
ScienceDirect. LMS also subscribes to Business-specific databases such as
ABI/INFORM Global, Business Source Complete, Entrepreneurial Studies Source,
and Canadian Business & Current Affairs (CBCA).
Key online journals accessed through the databases include:
Advertising Age
Business of Sports Network
Canadian Business
Fitness Business Pro
International Journal of Sports Marketing and Sponsorship
Journal of Sport and Health Research
Journal of Outdoor Recreation, Education and Leadership
Journal of Sport & Tourism
Journal of Sport Management
Journal of Quantitative Analysis in Sports
Journal of Sport Administration & Supervision
Journal of Applied Sport Management
Journal of Marketing
Journal of Hospitality, Leisure, Sport & Tourism Education
Journal of Sports & Recreation Research and Education
Journal of Facility Planning, Design, and Management
Journal of Global Marketing
Journal of Marketing Management
Journal of Marketing Analytics

Managing Sport and Leisure
Marketing Magazine
Marketing Management
Management & Marketing
Promotional Marketing
Sports
Sport Marketing Quarterly
Sports Marketing
Sports Trend
Sport Marketing Quarterly
Sport, Business and Management
Target Marketing
There are numerous media resources, both in DVD and streaming video
format, to support study in the field of Sport and Event Marketing Management.
Whereas in the past educational DVDs were viewed in-house only, most media
resources now circulate freely and frequently and growing the streaming video
collection is a priority. There are currently 12 streaming video collections. These
are highly-utilized both by students and faculty at the London campus and the
regional campuses.
Fanshawe College also offers access to census and survey microdata via
the Data Liberation Initiative (DLI), a partnership with Statistics Canada. Data
products of interest include the Annual Survey of Service Industries: Spectator
Sports, Event Promoters, Artists and Related Industries (ARRE), the Households
and the Environment Survey: Participation in Outdoor Activities, the General
Social Survey, and the Survey of Household Spending. The Library subscribes to
Odesi, a Scholars Portal initiative, in order to gain access to data which is not
accessible via the public Statistics Canada website.
Students and faculty may receive research assistance in a variety of ways.
Information Literacy instruction is a Librarian responsibility, and classroom
sessions can be arranged in order to provide instruction to students on how to
navigate the LMS website, access the Research Guides, locate scholarly resources
with an emphasis on the online journals, and cite references in APA format. The
Research & Data Services desk and Student Research Lab are staffed by
technicians and specialists who are on hand to provide ready reference. As well,
students may book one-on-one appointments with the Outreach Specialist and Data
Specialist. International students, students with learning challenges, and students

requiring more complex data rely on this service the most, but all students are
welcome to book time. Faculty research consultations (either for curricular or
publication purposes) are referred to the Research & Curriculum Librarian who
supports the faculty member’s School.

Collection Development Plans and Costs
Resource
Book/eBook Purchases

Initial Cost

Ongoing Annual Cost
$5600

$5600
Recommendation is to
purchase key titles in print
but to encourage use of
eBook collections and titles
as well. The goal is to
maintain a current and
relevant collection.
In many cases, eBooks have
unlimited usage.

Online Subscriptions
The existing Business
database collection can
support a launch of a Sport
and Event Marketing
Management program.

The existing print collection
should be enlarged in order to
meet the needs of students
and faculty. The existing
relevant titles circulate
frequently (originally
purchased to support
coursework in a different
program) and there are more
current editions available.
*Since print books in this
subject area cost an average
of $80 CAD, estimated costs
include $2000 for 25 books
for program launch.

The existing eBook collection
should be enlarged as there
are few titles related to this
discipline.
*Since eBooks in this subject
area average $120 CAD for
an unlimited usage book,
estimated costs include $3600
for 30 titles.
$0 16,150
Key titles available through
database collections:
Advertising Age
Canadian Business
Marketing Magazine
International Journal of
Sports Marketing and
Sponsorship
Sport Marketing Quarterly

Since print books in this
subject area cost an average
of $80 CAD, estimated costs
include $2000 for 25 books
each year.

Since eBooks in this subject
area average $120 CAD for
an unlimited usage book,
estimated costs include $3600
for 30 titles.

$4000 - 20,150
In order to ensure that
existing subscriptions are
maintained, and in
anticipation of faculty
requests for specific
publication subscriptions
outside of existing database
collection, it is requested that
funds of $4000 be set aside
each year.

Recommendation to enhance
the collection:
Business faculty have been
requesting access to
IBISWorld for several years.
IBISWorld’s Industry
Research Reports are
powerful business tools that
provide strategic insight and
analysis of Canadian
industries.
This Spectator Sports –
Canada Market Research
Report demonstrates the
content available through this
subscription. IBISWorld
would support the Sport and
Event Marketing
Management and all other
Business programs at
Fanshawe.
Media

Base Subscription
includes 2 collections:
Canadian NAICS Industry
Research Collection
(400+Reports)
Canadian NAICS iExpert
Summary Reports (400+
iExpert Summaries)
$12,27516150
(Consortium quote provided
to Ontario Colleges in 2017)

To facilitate 24/7 access and
ensure AODA compliance
(e.g. requirements for closed
captioning), streaming media
titles are required. Licensing
enables these titles to be used
by faculty and students for
educational purpose.

The Library currently
subscribes to 12 streaming
media collections. Individual
titles related to Business are
included.
Access to additional titles to
specifically support the Sport
and Event Marketing
Management program is
encouraged.

TOTAL COST

$12,275-16150 yearly
IBISWorld subscription
renewal.
(Does not include cost of
inflation)

$3000

$5600-21,750

20 titles/year
$150/year (per film, includes
captioning) is an estimate.

$12,600 – 28,750

Appendix A –Selected Print Materials

Appendix B –Selected eBooks

Appendix C – Selected Streaming Videos

Resource
Book/eBook Purchases
Recommendation is to purchase
key titles in print but to
encourage use of eBook
collections and titles as well.
The goal is to maintain a current
and relevant collection.
In many cases, eBooks have
unlimited usage.

Online Subscriptions
The existing Business database
collection can support a launch
of a Sport and Event Marketing
Management program.

Recommendation to enhance
the collection:
Business faculty have been
requesting access to IBISWorld
for several years. IBISWorld’s
Industry Research Reports are
powerful business tools that
provide strategic insight and
analysis of Canadian industries.

Initial Cost

$5600

Ongoing Annual Cost
$5600

The existing print collection
should be enlarged in order to
meet the needs of students and
faculty. The existing relevant
titles circulate frequently
(originally purchased to support
coursework in a different
program) and there are more
current editions available.
*Since print books in this
subject area cost an average of
$80 CAD, estimated costs
include $2000 for 25 books for
program launch.

Since print books in this subject
area cost an average of $80
CAD, estimated costs include
$2000 for 25 books each year.

The existing eBook collection
should be enlarged as there are
few titles related to this
discipline.
*Since eBooks in this subject
area average $120 CAD for an
unlimited usage book,
estimated costs include $3600
for 30 titles.
$0 - 16,150

Since eBooks in this subject area
average $120 CAD for an
unlimited usage book,
estimated costs include $3600
for 30 titles.

Key titles available through
database collections:
Advertising Age
Canadian Business
Marketing Magazine
International Journal of Sports
Marketing and Sponsorship
Sport Marketing Quarterly

In order to ensure that existing
subscriptions are maintained,
and in anticipation of faculty
requests for specific publication
subscriptions outside of existing
database collection, it is
requested that funds of $4000
be set aside each year.

Base Subscription
includes 2 collections:
Canadian NAICS Industry
Research Collection
(400+Reports)
Canadian NAICS iExpert
Summary Reports (400+ iExpert
Summaries)

$12,275-16150 yearly IBISWorld
subscription renewal.
(Does not include cost of
inflation)

$4000 - 20,150

This Spectator Sports – Canada
Market Research Report
demonstrates the content
available through this
subscription. IBISWorld would
support the Sport and Event
Marketing Management and all
other Business programs at
Fanshawe.
Media

$12,275-16150
(Consortium quote provided to
Ontario Colleges in 2017)

To facilitate 24/7 access and
ensure AODA compliance (e.g.
requirements for closed
captioning), streaming media
titles are required. Licensing
enables these titles to be used
by faculty and students for
educational purpose.

The Library currently subscribes
to 12 streaming media
collections. Individual titles
related to Business are
included.
Access to additional titles to
specifically support the Sport
and Event Marketing
Management program is
encouraged.

TOTAL COST

$3000

$5600-21,750

20 titles/year
$150/year (per film, includes
captioning) is an estimate.

$12,600 – 28,750

FIBA U18 AMERICAS CHAMPIONSHIP 2018 VOLUNTEER OPPORTUNITIES
Canada Basketball and the 2021 Canada Summer Games Host Society are now accepting
applications from interested volunteers to help support the event.
The FIBA U18 Americas Championship 2018 will require more than 200 volunteers and the
organizing committee is calling on the local community to get involved. Volunteers are required
in several areas, including operations, sport technical, media centre, sport presentation, as well
as hospitality.
For more information and to sign up to volunteer at the FIBA U18 Americas Championship
2018, click here.
For questions, please email: volunteers@basketball.ca

CATEGORY

DESCRIPTION OF ROLE
Assist with the execution of all ceremonies, including opening and

Awards & Ceremonies

closing ceremonies and other ceremonies connected to the
tournament around the city and area.
Assist with setup and take-down, ensure signage is up and
presentable, access control logistics/check accreditation, manage
and assist with coat-check, provide game programs, monitor

Team Canada Family

food/beverage levels, and keep area tidy and free of garbage.
Volunteers will escort family to/from the hotel shuttle to the lounge
and to/from lounge to seats. Volunteers will be on hand to welcome,
host and answer questions.
Assist with the hospitality of VIPs at the arena and throughout the

VIP Lounges

city. VIPs include, but are not limited to, FIBA members, Canada
Basketball members, NBA members, government dignitaries and
sponsors.
Manage information desks at the airport (arrival day only), various

Fan / Info Services

host hotels and venues, as well as other information kiosks throughout
the city.

Accreditation

Greet and welcome guests to the accreditation centre. Record all

necessary guest information. Verify photo identification. Produce
and distribute event accreditation.
Support the event's technical requirements. Assist with the distribution
of event IT equipment. Organize hardware installations and assist in
IT

maintaining equipment operations prior to and throughout the
tournament, including scorer's table, media tribune, media working
room, meeting rooms, etc.
Coordinate and liaise with private security staff on the strategic day
to day operations of the Security Task Force as it relates to

Security

competing teams, officials, VIPs, game/practice venues, hotels, and
heightened security within identified areas. Check accreditations to
ensure only those accredited individuals gain access to restricted
areas.
Shuttle of guests to/from venues. Drive along pre-determined routes
outlined by the event. Vehicles will be SUVs, minivans or cube vans

Transportation

supplied by the championship. Individuals applying to work in
transportation will be required to submit a driver's abstract and must
be at least 25 years old with a valid passport and G license. Act as a
parking attendant.
Research and create stories, articles, editorials as required and

Content and Publications according to plans and policies. Assist with the development of
various information manuals.
Take photos leading up to and during the event. A daily list of photo
Photography

requirements will be provided. All photos will be submitted to the host
organizing committee post event.
Assist with set-up and take-down of the media tribune, media work
room and mixed zone. Keep tidy throughout event including
restocking supplies. Provide assistance for journalists, keep
information flowing, distribute press kits as journalists arrive. Organize
information, operate in-house clipping service, prepare name cards

Media Operations

for the athletes at press conferences and for assigned media
seating, and coordinate interview requests. Act as a runner and
deliver information and box scores as required. Escort athletes to
press conferences and run hand-held microphones to journalists
during interviews. Monitor mixed zone area, assist with flow patterns
of user groups and escort athletes to/from mixed zone.
Write, translate and post content on social media avenues

Social Media

according to the social media plan and policies. Take and post
photos and/or video. Monitor postings on Facebook, Twitter and
Instagram. Volunteers in social media may also be required to assist

with monitoring social media sites in the months leading up to the
event.
Work with production company on the setup, teardown and
Fan Fest / Marketing

execution of the Fan Fest activities. Work at information booths. Will
require volunteers to be present on Saturday, June 9 and Sunday,
June 10.

In-Game Activities

Assist with the execution of in-game and halftime activities and
sponsor activations.
Responsible for preparing and cleaning the playing court and

Wipers

surrounding area. Straighten courtside signage that gets knocked
over during warmup and the game. Assist in cleaning benches after
the game.
Distribute and collect the basketballs. Shag balls during warmup.
Place balls in racks and put racks behind bench during game.

Ball Kids

Straighten courtside signage that gets knocked over during warmup
and the game. Assist in preparing the court for the game and
cleaning benches after the game.

Program Distribution

Distribute programs at the venue entrances.
Assist in set-up and tear down of merchandise area. Oversee selling

Merchandise

of merchandise and handling of money. Keep a record of sales.
Provide an inventory of gear at the end of each day.

School Program / NCCP

Support additional events held before and throughout the

Super Clinic / Junior NBA

tournament including setup, tear down, ensuring all signage is up

World Championship

and presentable, help with registration, and interact with participants

Canada Regional

and visitors.
Doctors are required to be onsite for all games throughout the

Medical Services

championship. Therapists will also be onsite at practices and games
to assist with any medical emergencies.
Manage all aspects around the team's stay during the event,
including but not limited to: food and beverage, transportation,
communications, etc. The Team Attaches are to be with their team
at all times including during any pre-event training that might take

Team Attaches

place in St. Catharines. Team Attaches will stay with the team at their
designated hotel and will provide support for the team's head of
delegation. Depending on travel plans, Team Attaches can expect
to start with their team no later than June 8 to June 17. Being fluent in
Spanish is an asset.

FIBA Officiating Team

Assistance in all organisational issues related to the FIBA Officiating

Attaches

Team. Ensure dressing rooms are unlocked upon arrival and stocked

with beverages, towels and snacks. Coordinate communication with
the Host. Distribution of relevant information.
Be available on June 7, 8 and 9 to assist with the venue set up. This
may include heavy lifting and being on your feet for long periods of
time. Examples of jobs include: installing signs, setting up tables and
chairs, building temporary structures, unloading trucks. For teardown
Venue Setup / Teardown
/ Pageantry

be available in the late evening June 16 or on June 17 to assist with
the removal and dismantle of all event supplies, equipment and
materials. If volunteers do wish, they may be assigned to second role
during the event. Help install and remove event signage and
pageantry. Check signs on a daily basis to ensure there are no
damaged or missing signs. Let Host know if any replacement signs
are needed and work with signage supplier if necessary.

Anti-Doping Chaperones
Practice Venues

Assist with anti-doping procedures.
Prepare the venues before/after each practice session and assist
teams. Support with team services (water, ice, towels).
Offer support to teams in the competition venue and assist in setting
up team dressing rooms and benches by ensuring each area is

Team Services

stocked with beverages, equipment supplies, medical supplies, and
snacks. Coordinate laundry services and clean dressing rooms under
direction of team personnel. Assists in equipment transfer, packing
bags and loading buses, including transfer of laundry.
Assist with volunteer lounge setup and take-down, check

Volunteer Operations

accreditation at entry, check-in and monitor volunteers on duty,
ensure all volunteers have an assignment, and monitor
food/beverage levels.

CANADA BASKETBALL INTERNSHIP (CO-OP) OPPORTUNITIES
Canada Basketball is the national sport governing body for amateur basketball in Canada.
Located in Toronto, Canada Basketball is a not-for-profit organization whose mandate is to “Lead
in the Promotion and Development of Basketball in Canada through Programs and Services”.
Canada Basketball is now accepting applications from students enrolled in a Co-op program from a
recognized Canadian University/College or other interested students. Seven internships are available in
our marketing, domestic development, coaching, high performance and finance departments. Please
state in your cover letter that you fit this criterion and which internship you are applying for.
Length and Term: The seven positions will run from May to August, 2018 (4 month term).
Application Deadline: March 16, 2018
These are co-op/volunteer positions.
Skills Required
 Close attention to detail and accuracy, with ability to follow through.
 Sound judgment, problem-solving skills and the ability to take initiative.
 Ability to deal with personal information in a confidential, ethical and professional manner.
 Possess excellent organization and implementation skills, as well as creative thinking skills.
 Must be able to handle multiple tasks simultaneously and prioritize appropriately in a fast paced
environment.
 The ability to work independently, maintain tight schedules and work flexible hours.
 Present a professional and mature attitude in dealing with team members, sponsors and the
public.
 Willingness to assist in other programs of the organization, as required.
 Knowledge of the Canadian sport system and the provincial and national basketball environments
is an asset.
 Bilingual French/English is an asset.
We thank all applicants for their interest, however, only those being considered will be contacted.
______________________________________________________________________________________________________

HIGH PERFORMANCE INTERNS (2 positions available)
Interested candidates should send their resume to esun@basketball.ca
The High Performance Interns will report directly to the Manager – Basketball Operations, assisting in the
day-to-day operations of the department. This includes planning and organizing of Men’s and Women’s
National Team programming including tryouts, training and competitions, Junior Academy and other
various ongoing programs and tasks.
Specific Skills Required and Responsibilities
 Possess a valid driver’s license.
 An understanding of the sport of basketball and the Canadian sport environment.
 Assist in the daily operation of the Canada Basketball office.
 Assist in the management, coordination and execution of the association’s Women’s and Men’s
High Performance programs.
 Assist with control and inventory of all necessary equipment used in the program.
 Assist with communications to athletes, coaches, team managers and others within Canada
Basketball.
 Act as a resource to the basketball and sport community for information on the details of the
national team activities and national team programs in general.



Assist with national team tryouts, training programs and various other special events.

DOMESTIC PROGRAM INTERN (1 position available)
Interested candidates should send their resume to ryeung@basketball.ca
The successful applicant will assist with the implementation and execution of the Steve Nash Youth
Basketball program. Responsibilities will include assisting in the effort to grow the program – through
marketing, program communications and operations, administration, as well as other tactical duties in
order to achieve the short term and long term goals of the Steve Nash Youth Basketball program.
Specific Skills Required and Responsibilities
 Background in Business/Management, Marketing/Communications, and/or Physical Education.
 Understanding of basic project management skills and experience, particularly adhering to
timelines, planning, and documentation.
 Strong computer skills including Microsoft Office, internet research, and database management.
 Comfortable with video editing software such as Final Cut Pro, Adobe Premier Pro, iMovie, or
similar. Access to/ownership of video editing software and a compatible laptop is an asset.
 Experience with WordPress, Mail Chimp, Survey Monkey, and social media an asset.
 NCCP certification an asset.
 Promote and aid in the implementation of SNYB to PTSOs, community organizations, YMCAs,
schools, and municipal parks & recreation.
 Contribute to development of updated program materials and content, including operations
manual, coach manual, parent’s guide, video resources, etc.
 Provide top level customer service to all SNYB coordinators, coaches, and parents/participants.
 Assist with the execution of new/returning SNYB program registration, on-boarding, and start-up.
 Responsible for the distribution and tracking of all materials needed for SNYB, including order
confirmation/tracking, shipping confirmation/tracking, and inventory tracking.
 Responsible for additional administrative duties relating to SNYB including ongoing
communications, inquiries, database management, and all other service functions as required.

MARKETING AND EVENTS INTERN (1 position available)
Interested candidates should send their resume to jarone@basketball.ca
Reporting to the Manager – Events & Merchandising, the successful candidate’s primary mandate is to
work with the Canada Basketball Marketing Department to assist, coordinate, implement, and execute
programming and logistical details within Canada Basketball’s marketing programs. The marketing
programs include tasks associated with the operation of Canada Basketball signature events, fundraising
campaigns and other programs and marketing initiatives.
Specific Skills Required and Responsibilities
 Provide general support to the Director – Marketing & Partnerships and Manager – Events &
Merchandising.
 Have strong writing, editing and research skills.
 Computer/internet savvy including all Microsoft Office applications (Outlook, Excel, PowerPoint,
and Publisher) and social media.
 Knowledge of Adobe Photoshop and Adobe Illustrator an asset.
 Provide retail support by working with Canada Basketball’s webstore provider and activating
various on-site merchandise opportunities.
 Support in planning and executing Canada Basketball marketing and fundraising campaigns.
 Assist with event planning for various Canada Basketball activities.
 Sponsorship research and assistance with sponsor activation.
 Assist with content management on Canada Basketball’s website and social media channels.
 Respond to general customer service questions regarding Canada Basketball.

COMMUNICATIONS INTERN (1 position available)
Interested candidates should send their resume t0 mwalker@basketball.ca
Reporting to the Manager – Communications, the successful candidate’s primary mandate is to assist in
the day-to-day operations of the Communications Department. Some travel may be required.
Specific Skills Required and Responsibilities
 Strong writing, editing and research skills (background in media writing – press releases,
biographies, media kits, etc.).
 Experience managing social media channels, blogs and website content.
 Experience working with Adobe Photoshop and Adobe Illustrator an asset.
 Create and maintain website news content – daily stories (research and writing) and photo gallery
(includes player biographies, rosters, competition schedules, etc.).
 Assist in creation of content for Canada Basketball’s social media channels.
 Assist with press conferences and media relations at National Team competitions and Canada
Basketball events.
 Development of National Team media guides.
 Archiving of National Team international competition content (stats, photos, stories).
 Maintain media contact database.
 Track media coverage with monthly reports.
 Track website and social media traffic with monthly reports.
 Manage translation of communications materials.

COACH EDUCATION INTERN (1 position available)
Interested candidates should send their resume to dsmyth@basketball.ca
The intern will assist with the building of online/website resources and video support to enhance the
Canada Basketball’s coach education and NCCP curriculums. Main responsibilities of the applicant will
include filming and editing of coach-education videos to supplement Canada Basketball’s coach
education resources. Additional responsibilities will include: assisting in the effort to grow the program –
program operations, administration, as well as other tactical duties in order to achieve the short term and
long term goals of the Canada Basketball and coaches’ development.
Specific Skills Required and Responsibilities
 Detail oriented with strong computer skills in Word, Excel, Outlook, PowerPoint, iMovie, Drop Box,
Google docs, Final Cut Pro X, internet research, and ability to learn new programs and video
editing software. Knowledge of a Mac and bi-lingual is an asset.
 Willingness to work extra hours as required to complete tasks and available to work week nights,
weekends and holidays as required.
 Knowledge of the Canadian sport system, the NCCP and the provincial and national basketball
environments.
 Understanding of basic project management skills and experience, particularly adhering to
timelines, planning and documentation.
 NCCP certification an asset.
 Assist with the slicing of footage and creation of instructional videos is a major focus.
 Organize and update NCCP program materials and content, including the coaches’ workbook,
facilitator’s guide, etc.
 Train on “The Locker” NCCP system and support the management of its data base.
 Aid in building applications for funding grants and filing NCCP expense reports.
 Assist with the filming of national team practices and coach’s clinics.
 Responsible in part for the procurement and distribution of materials needed for NCCP learning
facilitators and PTSOs.
 Responsible for administrative duties relating to Canada Basketball and coaching development,
inquiries, database management, and all other service functions as required.

ACCOUNTING INTERN (1 position available)
Interested candidates should send their resume to adriedger@basketball.ca
The Accounting Intern will report directly to the Director, Finance, assisting in the day-to-day operations of
the department.
Specific Skills Required and Responsibilities
 Post-secondary education in accounting/business administration.
 Good knowledge of computer accounting systems and other relevant software applications
(AccountEdge, Excel, Word, MS Outlook).
 Entering accounts payable, accounts receivable into AccountEdge software and reconciliation of
staff expense reports.
 Assist with office administration.

Commercial and General Operations Intern
Position Available:

Two (2) Positions May 1st to August 31st, 2018

Compensation:

Performance based honorarium awarded at end of internship term

Location:

Richmond Hill, ON

Reports to:

Chief Operating Officer

The Commercial and General Operations Intern will be provided with an opportunity to be mentored by and
learn from the Chief Operating Officer the associated staff in the general administration of the National
Sport Organization and in delivery of projects, programs and events. The Commercial and General
Operations Intern will also have the opportunity to experience management practices through exposure to
various other projects and tasks with various members of staff in the Richmond Hill, Ontario office.
Please note that this position may require flexible availability to meet the needs of activities taking place
during some evenings and weekends throughout the term of the internship. Some of the tasks will be
focused on providing a professional learning experience in sport administration, while other tasks will be
operational and require you to accompany staff and travel off site.
Learning f r o m e x p e r i e n c e d p r o f e s s i o n a l s t a f f , t h e In t e r n s w i l l h a v e t h e o p p o r t u n i t y
t o g a i n v a l u a b l e k n o w l e d g e a n d e x p e r i e n c e i n t h e f o l l o w i n g operational areas:
•
•
•
•
•
•

Member Relations and Operations support, particularly assisting with the day-to-day management
of the National Registration Program and customer service during the 2017 Rugby Season
Event and Fundraising assistance in regards with operations, ticketing and team services,
particularly in areas of need and when events occur.
Marketing and Sponsorship support around content and deliverables created primarily for Rugby
Canada’s events and special initiatives.
Merchandising and National Team Kit assistance, maintaining and tracking inventory for online
store, various events and national programs.
Assist in the day-to-day operations of the commercial office.
All other duties as required.

Guidelines for Applicants
Position Details
•
•

The position will offer professional development for an individual seeking a career in the sport
management or sport administration domain.
There will be times when the role may include opportunities to travel for additional learning
experiences.

RUGBY CANADA
Toronto Office / Bureau de Toronto
30 Rue East Beaver Creek Road, Suite 110
Richmond Hill, ON CANADA L4B 1J2
Tel / Tél : 905 707 8998
Fax / Téléc : 905 707 9707
rugbycanada.ca
info@rugbycanada.ca

Victoria Office / Bureau de Victoria
3024 Rue Glen Lake Road
Langford, BC CANADA V9B 4B4
Tel / Tél : 250 418 8998
Fax / Téléc : 250 386 3810

•

•

This is not a “nine to five” role. As noted above, evening and weekend expectations will arise but
there is an opportunity for flexibility in the time demands of the position to coincide with academic
requirements and / or other regular commitments.
There will be times when additional experience in other departments may be earned as some other
staff may call upon the appointed person to support other duties as required.

Selection Criteria
•
•
•
•
•

Due to the nature of the position dealing specifically with the demands of Rugby planning and
development, some knowledge of the sport is considered a valuable asset.
Demonstrated evidence of an ability to work independently without supervision but in
accordance with documented policy and procedure guidelines.
A record of working as a team member, as well as a history of performing in situations that require
self-leadership and initiative.
Computer literacy especially with spreadsheets, word processing and power point presentations
and the ability to operate other software programs as necessary.
Displays excellent time management and workplace co-operation skills.

To be considered for this position, all applicants must be currently enrolled in a degree / diploma program
in a relevant field of study at a university / college institution or vocational school during the term of the
internship.
All applicants should have a valid driver’s license and it is advised to have a current passport. Access to a
vehicle on a daily basis is considered a valuable asset, but not a requirement.
To Apply
Please send your resume and cover letter by February 28th, 2018 - 5pm EST to Human Resources.
Email:
SUBJECT:

humanresources@rugbycanada.ca
Commercial and General Operations Intern Application

RUGBY CANADA
Toronto Office / Bureau de Toronto
30 Rue East Beaver Creek Road, Suite 110
Richmond Hill, ON CANADA L4B 1J2
Tel / Tél : 905 707 8998
Fax / Téléc : 905 707 9707
rugbycanada.ca
info@rugbycanada.ca

Victoria Office / Bureau de Victoria
3024 Rue Glen Lake Road
Langford, BC CANADA V9B 4B4
Tel / Tél : 250 418 8998
Fax / Téléc : 250 386 3810

Stage – Opérations commerciales et générales
Postes disponibles :

Deux (2) postes – 1 mai au 31 août 2018

Rémunération :

Honoraire basé sur le rendement et versé à la fin du stage

Lieu :

Richmond Hill, ON

Superviseur :

Chef de l’exploitation

Le ou la stagiaire des Opérations commerciales et générales aura l’occasion d’être mentoré(e) par le Chef
de l’exploitation et par le personnel connexe dans l’administration générale de l’Organisation nationale de
sport et dans la livraison de projets, de programmes et d’événements. Le ou la stagiaire des Opérations
commerciales et générales aura l’occasion d’expérimenter des pratiques de gestion par l’expoisiton à
d’autres projets et tâches diverses avec différents membres du personnel au bureau de Richmond Hill en
Ontario.
Veuillez prendre note que ce poste peut exiger une disponibilité flexible pour répondre aux besoins des
activités qui se déroulent en soirée et le weekend durant la période de stage. Certaines des tâches seront
axées sur l’offre d’une expérience d’apprentissage professionnel en administration du sport, tandis que
d’autres tâches seront opérationnelles et exigeront que le ou la stagiaire accompagne le personnel et se
déplace hors du lieu de travail
.
Apprenant auprès d’un personnel professionnel expérimenté, les stagiaires auront l’occasion
d’acquérir une connaissance et une expérience précieuses dans les secteurs d’activités suivants :
•
•

•
•
•
•

Relations avec les membres et opérations soutien, particulièrement dans la gestion
quotidienne du Programme national d’inscription et le service à la clientèle pendant la saison de
rugby 2017.
Événements et Financement assistance relativement au fonctionnement, à la vente de billets et
aux services aux équipes, particulièrement dans les secteurs de besoin et quand les événements
se produisent.
Marketing et Commandite appui relatif au contenu et aux livrables créés principalement pour les
événements et les initiatives spéciales de Rugby Canada.
Marchandisage et Uniformes de l’équipe nationale assistance, maintien et suivi de l’inventaire
pour la boutique en ligne, les divers événements et les programmes nationaux.
Contribuer aux activités quotidiennes du bureau commercial.
Toutes les autres tâches connexes.

Lignes directrices pour les candidats
Détails à propos du poste

RUGBY CANADA
Toronto Office / Bureau de Toronto
30 Rue East Beaver Creek Road, Suite 110
Richmond Hill, ON CANADA L4B 1J2
Tel / Tél : 905 707 8998
Fax / Téléc : 905 707 9707
rugbycanada.ca
info@rugbycanada.ca

Victoria Office / Bureau de Victoria
3024 Rue Glen Lake Road
Langford, BC CANADA V9B 4B4
Tel / Tél : 250 418 8998
Fax / Téléc : 250 386 3810

•
•
•

•

Le poste offre du développement professionnel pour une personne qui cherche à faire carrière
dans la gestion ou l’administration du sport.
Il y aura des moments ou le rôle peut comprendre des occasions de déplacement pour acquérir
des expériences d’apprentissage supplémentaires.
Il ne s’agit pas d’un poste « neuf à cinq ». Tel qu’indiqué ci-dessus, les attentes en soirée et de
weekend se présenteront, mais il y aura une possibilité de flexibilité au chapitre des exigences de
temps pour le poste afin de respecter les exigences académiques et/ou d’autres engagement
réguliers.
Il peut y avoir des moments où l’expérience additionnelle dans d’autres départements peut être
acquise alors que d’autres membres du personnel peuvent demander au / à la stagiaire d’appuyer
d’autres tâches, le cas échéant.

Critères de sélection
•

•
•
•
•

En raison de la nature de la position qui traite spécifiquement avec les exigences de la planification
et du développement du rugby, une certaine connaissance du sport est considérée comme un
atout important.
Preuve démontrée d’une habileté à travailler seul(e) sans supervision, mais conformément aux
politiques et lignes directrices procédurales documentées.
Dossier de travail comme membre d’une équipe ainsi qu’un historique de rendement dans des
situations exigeant une autodétermination et de l’initiative.
Connaissance en informatique, particulièrement avec les feuilles de calcul, le traitement de texte et
les présentations PowerPoint et capacité de fonctionner avec d’autres logiciels au besoin.
Démonstration d’une excellente gestion du temps et habiletés de coopération en milieu de travail.

Pour être pris en compte pour ce poste, tous les candidats doivent être présentement inscrits dans un
programme universitaire / collégial / professionnel dans un secteur d’études pertinent pour la période du
stage.
Tous les candidats doivent détenir un permis de conduire valide et il est recommandé qu’ils possèdent
aussi un passeport valide. L’accès quotidien à un véhicule représente un atout important, mais il ne s’agit
pas là d’une exigence.
Pour déposer votre candidature
Veuillez faire parvenir votre c.v. et lettre de présentation avant le 28 février 2018 à 17 h (HP) / 20 h (HE) à
l’attention des Ressources humaines.
Courriel :
OBJET :

humanresources@rugbycanada.ca
Candidature – Stage Opérations commerciales et générales

RUGBY CANADA
Toronto Office / Bureau de Toronto
30 Rue East Beaver Creek Road, Suite 110
Richmond Hill, ON CANADA L4B 1J2
Tel / Tél : 905 707 8998
Fax / Téléc : 905 707 9707
rugbycanada.ca
info@rugbycanada.ca

Victoria Office / Bureau de Victoria
3024 Rue Glen Lake Road
Langford, BC CANADA V9B 4B4
Tel / Tél : 250 418 8998
Fax / Téléc : 250 386 3810

INTERN, SPORT
POSITION DESCRIPTION
The Canadian Paralympic Committee is seeking a highly motivated, hardworking and detailoriented intern to assist and support the Sport Department in achieving its strategic
objectives. The Intern, Sport will support strategic priorities in the areas of Paralympic
Performance and Pathway and Games Operations Planning, Preparation and Delivery.
Responsibilities can include any of the following areas:
Paralympic Pathway:
 Assist with “Paralympian Search” event planning
 Review and follow up event entries prior to events
 Assist with managing participant registration at events
 Develop and maintain participant tracking data base
 Assist with follow up and tracking of athletes following the event
 Assist, as required, with any project planning and reconciliation
 Overall administrative duties such as expense tracking and template formatting
 Assist with the development and management of an athlete database
 Administrative support for other recruitment projects
 Other duties as required
Paralympic Performance:
 Assist and maintain results tracking data base
 Assist with analysis of results data and results prediction
 Assist, as required, with any project planning and reconciliation
 Overall administrative duties such as expense tracking and template formatting
 Other duties as required

Games Operations Planning, Preparations and Delivery:




Assist with final wrap up and reconciliation for the PyeongChang 2018 Paralympic
Winter Games
Support the PyeongChang 2018 post-Games evaluation and debrief process
Support planning and preparation for Lima 2019 Lima 2019 and/or Tokyo 2020 for
any of the functional areas which can include: Site Visits, Clothing, Travel, Cargo,
accreditation, etc.
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Support the technical development and delivery of the Games project management
and information sharing platforms
Development and maintenance of the schedule management platform for the
Paralympic Games
Analyze work flows, processes and tools and implement system improvements
Re-organization of the Games Operations document filing structure
Set-up and maintain the Games Management Zeus Database system
Overall administrative duties, such as meetings coordination
Other duties as required

SKILLS
 Current post-secondary student, preferably in Sports Performance, Kinesiology or
Physical Education
 Experience in High Performance Sport as an athlete or coach is an asset
 Demonstrated ability to meet deadlines and work within a multi-task environment
 Personal values that reflect CPC Core values: Excellence, Integrity, Focus, Team
 Takes pride in their attention to detail
 Strong computer skills including all Microsoft Office programs (Word, Excel,
PowerPoint)
 Proven ability to gather, synthesize, and communicate academic research is an asset
 Experience managing and analysing large data sets as well as familiarity with various
management software
 Proven problem solving skills
 Excellent interpersonal and communication skills
 Experience as a Paralympic Athlete is considered an asset
 Ability to communicate in both official language as asset
 Strong research and reporting skills
 Understanding of the Canadian national sport system, and especially
Paralympic/Parasport system, is an asset

VALUES
Exemplifies our organizational values of:
 Excellence
 Integrity
 Focus
 Team
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TERM
April 2018 – August 2018

WORKING HOURS
Monday – Friday, 20-37.5 hours per week.

TYPE OF POSITION
Internship
CPC is committed to creating a safe, inclusive, diverse and welcoming environment work
environment and is proud to be an equal opportunity employer. All qualified applicants will
receive consideration for employment without regard to race, ancestry, place of origin,
colour, ethnic origin, citizenship, creed, sex, sexual orientation, record of offences, age,
marital status, family status or disability.
CPC welcomes and encourages applications from people with disabilities. Accommodations
are available on request for candidates taking part in all aspects of the selection process.
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Service:
Program:

2.1.6 Tourism and Sports Attraction & Services
Economic Prosperity

HOW DOES THIS SERVICE CONTRIBUTE TO THE QUALITY OF LIFE IN THE CITY OF LONDON?
The desired population results in the City of London’s Strategic Plan:
A Strong Economy, A Vibrant and Diverse Community, A Green and Growing City, A Reliable
Infrastructure, A Caring Community
Tourism London is a membership based, destination marketing organization responsible for delivering
destination focused marketing activities to develop conventions and meetings, leisure travel and sports
tourism for London businesses. Additionally, Tourism London facilitates destination and attraction
development opportunities that have the potential of attracting additional visitations and promotes
local knowledge and pride in London's diverse assets. Economic impact of tourism spending in London
generates $490 million (2010) to the London economy.

BASIC FACTS
# Staff

Cost per Household

2012 Approved
Gross Budget
($000)

14

$10.55

$1,767

2012 Approved Net
(Tax/Rate- Supported)
Budget ($000)
$1,767

1. Meetings and Conventions

How much did
we do?
(statistics optional)
$86.3M (2010)

2. Leisure Travel

$173.6M (2010)

No

3. Sports Tourism

$76.0M (2010)

No

Name the main activities done to provide this service:

Is this service provided
by someone other than
City staff? (Yes/No/%)
No

TURNING THE CURVE
Turning the curve is changing the direction of a trendline on a important measure of performance.
Economic Impact of Tourism Spending in London ($ millions)

(Is anybody better off?)
540

Forecast

490

Actual

440
2010 2011 2012 2013 2014 2015 2016 2017
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Service:
Program:

2.1.6 Tourism and Sports Attraction & Services
Economic Prosperity

THE STORY BEHIND THE CURVES
• Economic Impact of Tourism Spending in London is a report prepared by the Canadian Tourism
Research Institute (CTRI), a division of the Conference Board of Canada.
• Using information from Statistics Canada and other sources such as hotels, border crossings,
overnight visitors, etc. CTRI is able to generate spending estimates of Accommodation in London
hotels, Restaurants, Retail (Clothing and Other Goods) Entertainment & Recreations, Public and
Private Transportation, Car Rentals as well as Food and Beverage sales in stores.
• Overnight visitors in 2010 numbered 1.4 million from Canada; 163,700 from the U.S.; 30,100
International.
• 2010 Tourism Spending in London created 8,135 full year jobs in Ontario and 6,335 in London.
• A sluggish U.S. economy especially in the state of Michigan and a stronger Canadian dollar
continues to negatively affect tourism travel to Ontario and London.
• The high cost of gasoline continues to effect tourism travel.
• Global economic uncertainly will continue to impact international and regional travel visitations.
• London’s sports tourism industry is recognized as a leader in Canada and represents a substantial
economic generator for our community.
• The conventions and meetings sector continues to be highly competitive within Ontario with new
Convention Centres recently opened in Ottawa and Niagara Falls.
STRATEGIES AND ACTION PLANS TO TURN THE CURVE
Briefly explain the strategies and action plans you will undertake in the next 5 years to improve effort,
efficiency, effectiveness and economy, including at least one no-cost/ low-cost strategy.
Who are your partners and what is their role?
•

Notwithstanding the challenges facing the tourist industry of high gasoline costs, high
unemployment, a fragile economy in the U.S. and Ontario, Tourism London is actively working with
its partners (Tourism London members) to bring additional meeting and convention groups to
London and to encourage cultural activities and events that have the ability to generate increased
economic impact for London.

•
•
•

Action Plan
250 London businesses are members of Tourism London who contribute financially, with
manpower, and by providing ‘goods in kind’ to assist in generating business opportunities for
London.
Tourism London will continue to cultivate business investment opportunities with our
convention, sports and leisure tourism partners.
Continue to support a private sector driven ‘Destination Marketing Fund’ and to encourage the
private sector to use the additional monies to support new convention, sports and leisure travel
marketing opportunities as well as and arts and cultural development initiatives.
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2.1.6 Tourism and Sports Attraction & Services
Economic Prosperity
ACCOMPLISHMENTS AND STORIES

Provide information about your accomplishments, successes, improvements to efficiencies, economy and
effectiveness in the last 12 months and stories of people who have been positively impacted by your
Service.
Leisure Travel
- Developed 45 videos highlighting London's tourism attractions, festivals, events, hotels,
restaurants, entertainment and shopping. Cost was $40,000. Had over 42,000 views in 2011.
- Hosted 14 travel writers and 13 tour operators on ‘familiarization tours’ to London.
- Annually we have over 400 buses visit the city that generates $3 million in economic benefit.
Sports Tourism
- 2011 Tim Horton’s Brier – 23 Million dollar economic impact, proved to the Canadian Curling
Association and other Sport Rights Holders that London can indeed host ‘the big one’, also recently
won the Canadian Sport Tourism Association’s Sport Event of the Year.
- 2011 World Sledge Hockey Challenge – $800,000 economic impact. We were able to leverage this
event to receive $65,000 from the Enabling Accessibility Fund and $10,000 from Hockey
Canada. This allows us to better serve our athletes with a disability but also opens us up to being
able to host Sledge training camps (this summer) as well as another World Challenge with Hockey
Canada.
Conventions and Meetings
- Hosted the Association of Municipalities Annual Conference in August 2011 which was attended by
2618 delegates and had an economic impact of $3.4 million. The event was such a success that they
have already rebooked for August 2014 after being exclusively in Ottawa for over 10 years prior to
2010.
- Launched a revamped Convention “microsite” in 2011 with major content and navigation
revisions as well as a search engine optimization to attract more traffic. Google Analytic statistics
since this change have indicated that monthly user sessions on the site have more than doubled on
average.

OTHER KEY SECONDARY MEASURES
Description of measure

2008

1. Tourism London Website ‘User’
Sessions

195,334

2009

2010

2011

234,807 280,474 308,050

2012

2013

330,000

375,000

MEASURES UNDER DEVELOPMENT
What important performance measures have you identified for which you do not currently collect the
data?
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